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It is with great pleasure that we present the latest edition of the Multitech Journal of
Business and Economics Sciences (MJBES). This journal aims to provide an innovative
platform for researchers, academics, and professionals to share insightful ideas and the
latest research in the fields of business and economics.

In response to the ever-evolving global landscape, MJBES remains committed to
bridging theoretical knowledge and practical applications in business, economics, and
technology. This edition features in-depth and relevant articles covering a wide range of
topics, from economic policy analysis and industrial development to the challenges and
opportunities businesses face in the digital revolution.

We recognize the importance of interdisciplinary collaboration in addressing the
complex economic challenges of our time. As such, MJBES encourages cross-sector
thinking and interdisciplinary approaches that offer fresh perspectives on how to
navigate this era of transformation.

We would like to express our sincere gratitude to the authors and contributors for
sharing their knowledge and research findings. We believe these articles will not only
enhance the academic literature but also provide practical guidance for policymakers
and practitioners in the fields of business and economics.

We hope that this edition will inspire further discussions, enrich understanding, and
make a meaningful contribution to the development of knowledge and practice in
business and economics. We look forward to MJBES continuing to serve as a relevant
and influential platform in both academic and industry circles.

Happy reading

Marisa Yunita, S.Pd., M.M
Editor in Chief



