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INTRODUCTION

These days, the importance of employment decisions has become a major
concern for Generation Z, sometimes known as "digital natives." These people,
who were born between 1995 and 2012, differ from their forebears in a number
of ways, chief among them being the early exposure to technology.
Understanding Generation Z's attitudes and professional goals is becoming
more and more crucial as they start to enter the workforce. This study aims to
investigate Generation Z's career goals, with a special emphasis on how they
view Ahmedabad City's job options and how these decisions affect their quest
for happiness (Vidani, 2015).

Understanding the larger changes in generational thinking requires an
understanding of the research's context. Gen Z is distinguished from earlier
generations by their familiarity with digital technologies, accessibility to a
variety of employment options, and their distinct demands of their employers.
Numerous studies conducted worldwide have started to shed light on how this
generation defines success and happiness in their working lives, what
influences their decisions, and how they approach job decisions. A thorough
analysis of the literature sheds light on the elements that influence Gen Z's
professional goals, including their preferences for financial stability, meaningful
work, work-life balance, and a favorable work environment (Vidani & Solanki,
2015).

Barhate and Dirani's (2021) comprehensive literature study provides a
thorough examination of Gen Z's job goals. Their research indicates that both
internal and external variables impact Gen Z's professional goals. Personal
tulfillment, enthusiasm for their work, and seeking employment that fits with
their interests and values are examples of intrinsic elements. Conversely,
extrinsic considerations include pay, employment security, and employer-
provided benefits. According to the report, Gen Z has clear expectations for
their careers, including chances for advancement, ongoing education, and
flexibility at work. Even though Gen Z has clear job aspirations, they are still a
relatively new generation in the workforce, and further study is required to
fully comprehend their long-term employment habits (Vidani, 2015).

Another important component of Gen Z's job-search activity is the
impact of social media on their career decisions. A study on Indonesian
Generation Z by Hartaningtyas et al. (2022) examines how social media
influences job seekers' intentions to apply for jobs and their professional goals.
According to the survey, Gen Z primarily uses social media sites to look for
work, and businesses' social media presence greatly influences the number of
job applications they receive. The three main elements driving Gen Z's work
choices are job security, coaching management, and health insurance. This focus
on work perks and psychological well-being implies that Generation Z is
seeking supportive environments that address their general well-being in
addition to monetary advantages (Vidani, 2015).

In Thailand, where a study by U-Dee et al. (2022) looks at the factors
impacting Generation Z's career decisions, a similar tendency is seen. The
results show that Gen Z values good welfare and a fair wage, but they also
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stress the significance of having strong relationships with superiors and
coworkers. Important considerations in their decision-making process include
knowledge, enthusiasm for the work, and transferable abilities. The report
emphasizes that companies need to provide cultures that encourage growth,
passion, and a good work-life balance in order to meet the evolving
expectations of this generation. Employers must concentrate on retention
methods that are in line with Gen Z's ideals because of this generation's
tendency to change employment (Vidani, 2015).

Another level of insight into this subject is provided by the Ahmed et al.
(2022) study conducted in Pakistan on the profession choices made by
Generation Z students in Lahore. According to this study, the desire for
prominent careers, familial influence, and the quest of greater salaries are the
main variables determining career choices. In traditional societies like Pakistan,
where parental expectations can significantly influence career trajectories, the
influence of parents and family on job decisions is especially noticeable. In these
situations, deciding on a career is not just a personal choice for Gen Z; it is also
impacted by social norms and outside pressures (Solanki & Vidani, 2016).

Another developing trend is how technology and artificial intelligence
(Al) influence Gen Z's employment decisions. Tomescu and Boeru (2023) talk
about how the digitalization of several industries and the development of Al
have created previously unthinkable new job options. Careers in Al, machine
learning, and other tech-driven professions are attractive to Gen Z, who grew
up with rapid technology breakthroughs, because of their potential for
innovation and growth. However, because certain established jobs may become
outdated, the rapid changes in the employment market also create uncertainty.
Gen Zers' approach to career planning is influenced by the dual realities of
opportunity and unpredictability; many are looking for jobs that combine
stability with creativity (Vidani, 2016).

Lastly, a qualitative study by Dikeg et al. (2023) looks at how Turkish
university students of Generation Z view the future. According to the survey,
students' perceptions of their futures are greatly influenced by the nation's
overall situation, the educational system, and economic issues. A lot of students
worry about getting a job, bettering themselves, and whether they will have to
go overseas in order to take advantage of better prospects. This feeling of
unpredictability, along with the drive for both professional and personal
development, perfectly captures the difficulties Generation Z faces navigating a
volatile labor market (Niyati & Vidani, 2016).

These worldwide patterns offer a helpful framework for comprehending
how Gen Z views professional prospects in Ahmedabad City. Ahmedabad, an
Indian metropolis that is expanding quickly, provides a range of conventional
and contemporary job options, from business and industry to technology and
start-ups. When choosing a career, Gen Z in Ahmedabad, like their counterparts
throughout the globe, is likely to give top priority to elements like meaningful
employment, work-life balance, and growth prospects. Their professional
choices will also be greatly influenced by their families, society's expectations,
and India's economic situation (Pradhan, Tshogay, & Vidani, 2016).
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Numerous elements, such as societal influences, technology breakthroughs,
extrinsic rewards, and inner motivations, influence Generation Z's approach to
career planning. They bring new attitudes and expectations to the workplace
that go against conventional ideas of what it means to succeed in a job. Finding
meaning, preserving work-life balance, and fostering a healthy work
environment are all important aspects of a successful job for Gen Z, in addition
to financial compensation. In order to promote the career development and
well-being of this new generation, employers, schools, and legislators must
have a thorough understanding of these goals and attitudes. In Ahmedabad
City, where the economy is changing quickly, Gen Z's professional choices will
probably be impacted by local cultural and economic aspects as well as
worldwide ones (Modi, Harkani, Radadiya, & Vidani, 2016).
Research Objectivies

To study the perception of Generation Z on the role of career success in
leading a happy and fulfilling life (Objective is achieved in Question 6 of the
Questionnaire).

To examine the importance Generation Z places on work-life balance over
financial rewards in career choices (Objective is achieved in Question 7 of the
Questionnaire).

To assess the confidence level of Generation Z regarding their chosen
career path leading to a fulfilling life (Objective is achieved in Question 8 of the
Questionnaire).

To explore the preference of Generation Z for job security versus pursuing
passion in career choices (Objective is achieved in Question 9 of the
Questionnaire).

To analyze Generation Z's openness to changing careers if dissatisfied
with their current job or profession (Objective is achieved in Question 10 of the
Questionnaire).

To investigate the importance of continuous learning and personal growth
opportunities for Generation Z in their career decisions (Objective is achieved in
Question 11 of the Questionnaire).

To study the influence of family opinions and expectations on Generation
Z's career choices (Objective is achieved in Question 12 of the Questionnaire).

To examine Generation Z’s preference for flexible working hours in career
options (Objective is achieved in Question 13 of the Questionnaire).

To analyze Generation Z's perception of how technology impacts future
career opportunities (Objective is achieved in Question 14 of the Questionnaire).

To investigate the importance Generation Z places on career counseling
and guidance for making informed career choices (Objective is achieved in
Question 15 of the Questionnaire).

To assess the importance of salary and benefits in Generation Z’s career
choice decisions (Objective is achieved in Question 16 of the Questionnaire).

To explore Generation Z’s perception of entrepreneurship as a desirable
career option (Objective is achieved in Question 17 of the Questionnaire)
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LITERATURE REVIEW

Numerous factors influence the employment choices of Generation Z,
according to a review of the literature on their views on career opportunities
and how these contribute to leading a happy life. Born between 1995 and 2012,
Generation Z stands out from earlier generations due to its early and
continuous exposure to social media, technology, and a labor economy that is
changing quickly. Their tastes, aspirations for their careers, and general
perspective on life happiness are greatly influenced by these factors. This
review of the literature summarizes important research on the socioeconomic
elements that influence Generation Z's career choices, their expectations of their
employers, and their intrinsic and extrinsic motivations. The review also
discusses geographic contexts, demonstrating that although Gen Z populations
around the world share certain characteristics, cultural and regional variations
greatly influence their job goals (Vidani, 2016).

Career Aspirations and Influencing Factors

Barhate and Dirani (2021) claim that Generation Z has clear job goals that
are influenced by both internal and external variables. In addition to seeking
employment security, pay, and benefits (extrinsic elements), Gen Z appreciates
meaningful work that is in line with their personal values and passions
(intrinsic factors), according to their study, which is a systematic review of the
literature. Opportunities for learning and development, workplace flexibility,
and jobs that give them a sense of purpose are more likely to be valued by this
generation. This research emphasizes how crucial it is to provide Gen Z
workers with opportunities for professional progress and to establish work
environments that foster their personal development (Singh, Vidani, & Nagoria,
2016).

In a similar vein, U-Dee et al.'s (2022) study on Thai Generation Z
entering the workforce discovered that a combination of financial stability and a
favorable work environment significantly influences Gen Z's job choices. In
particular, the survey found that this generation places a high importance on
their coworkers and bosses, but they also value fair pay and excellent welfare
benefits. The study assessed motivating elements using Rich Feller's Flower
theory, which showed that interests, knowledge, and transferable abilities all
had an impact on profession choices. According to U-Dee et al., in order to
draw in and keep Gen Z employees, businesses need to establish nurturing
workplaces that prioritize their emotional and financial well (Mala, Vidani, &
Solanki, 2016).

On the other hand, a research by Ahmed et al. (2022) on students
attending private colleges in Lahore, Pakistan, emphasizes how outside factors
like family and social expectations shape Gen Z's job decisions. According to
the report, a lot of students follow their parents' desires and choose to pursue
professions that are seen as prestigious or lucrative over pursuing their own
interests. This cultural feature is especially noticeable in traditional civilizations
when choosing a vocation is more heavily influenced by family expectations. In
this situation, many people choose cultural acceptance and financial stability
over pursuing their own interests (Dhere, Vidani, & Solanki, 2016).
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Impact of Technology and Social Media on Career Choices

Social media and technology have a significant influence on how
Generation Z views their careers. The impact of social media platforms on
Indonesian Gen Z students' job application processes was investigated by
Hartaningtyas et al. in 2022. According to their studies, Gen Z uses social media
as their main resource while looking for work, and their decision to apply is
greatly influenced by a company's social media presence. Additionally, the
survey notes that Gen Z favors openness in job advertisements, particularly
when it comes to advantages like health insurance, job security, and coaching or
mentorship opportunities. Companies can appeal to the expectations of this
generation by advertising psychological components of the job, such as work-
life balance and employee well-being, rather to merely the job's financial
rewards, thanks to social media's direct interaction with job seekers (Singh &
Vidani, 2016).

Additionally, Tomescu and Boeru (2023) highlight how technology and
artificial intelligence (AI) are increasingly influencing Generation Z's job
decisions. Gen Z is drawn to jobs in technology, data science, and industries
that offer innovation and expansion as Al becomes more ingrained in many
sectors. This generation, which is already used to using technology, finds
professions involving artificial intelligence (Al) especially tempting due to the
COVID-19 pandemic's forced rapid digitization. A certain amount of
unpredictability is also highlighted by the study, though, as new jobs are
created while others become outdated. The difficulty for Generation Z is to
prepare for jobs that might not exist yet, therefore flexibility and lifelong
learning are critical competencies (Vidani & Plaha, 2016).

Many Gen Zers look for employment that are future-proof and provide
opportunity to work with cutting-edge technologies, reflecting this
technological shift in their career goals. However, some people experience
anxiety due to the quick speed of technology change because they fear that their
job pathways may become outdated in a few years. Many firms and educational
institutions are concentrating on helping this generation acquire tech-driven
skills in order to address these worries and maintain their competitiveness in
the labor market (Solanki & Vidani, 2016).

Work-Life Balance and Career Flexibility

The desire of Generation Z for job flexibility and work-life balance is
another recurring issue in the literature. According to U-Dee et al. (2022), Gen
Z's need for a balance between their personal and professional lives has a
significant impact on their employment choices. Gen Z looks for jobs that give
them the freedom to manage their personal lives and pursue interests outside of
work, in contrast to earlier generations who frequently placed a higher value on
financial benefits and professional security. This desire for work-life balance
encompasses more than just remote work options or flexible scheduling; it also
includes the general quality of life that a career can offer (Vidani, 2016).

The idea of a balanced existence encompasses mental and emotional
health in addition to time management. According to Hartaningtyas et al.
(2022), Gen Z is more likely to look for companies that promote mental wellness
and foster a positive work atmosphere. Gen Z applicants are more likely to be
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drawn to job postings that highlight mentorship, employment security, and
psychological well-being. According to the study, a successful career for this
generation is determined by one's capacity to lead a satisfying life outside of
work rather than just one's money or job title (Vidani J. N., 2016).

Furthermore, research indicates that professional flexibility encompasses
more than just working hours; it also involves the freedom to change careers or
even industries without fear of repercussions. According to U-Dee et al. (2022),
Gen Z is more likely to change occupations if they believe their current role
does not fulfill their expectations for work-life balance or personal
development. Organizations must figure out how to keep Gen Z talent by
satisfying their need for flexible, fulfilling work environments in light of the
growing employment mobility (Vidani & Pathak, 2016).

Cultural and Economic Influences on Career Perceptions

The job goals of Generation Z are greatly influenced by cultural and
regional settings. The study by Ahmed et al. (2022), for example, emphasizes
the impact of family expectations in Pakistan, where a large number of Gen Z
students experience pressure to pursue professions in prestigious or financially
advantageous disciplines, like engineering or medicine. In these civilizations,
outside forces frequently influence professional choices more so than one's own
passions or interests. In contrast, Gen Z is more likely to value work-life balance
and personal fulfillment over monetary gains in more individualistic countries
(Pathak & Vidani, 2016) (Vidani & Plaha, 2017) (Sukhanandi, Tank, & Vidani,
2018) (Vasveliya & Vidani, 2019).

Career perspectives are also greatly influenced by economic reasons. The
study by Dikeg et al. (2023) investigates the effects of political unrest and
economic volatility in Turkey on the employment prospects of Generation Z.
According to the report, a lot of college students worry about their future
employment because of financial difficulties, a lack of social chances, and
pressure to relocate overseas in search of better opportunities. Economic
variables like inflation, unemployment rates, and global economic movements
impact Gen Z's confidence in the job market in many nations, thus this sense of
future uncertainty is not exclusive to Turkey. Many people's fear of economic
instability motivates them to seek steady, well-paying employment, often to the
detriment of other factors like passion or personal interest (Bhatt, Patel, &
Vidani, 2017) (Vidani, 2018) (Biharani & Vidani, 2018) (Sachaniya, Vora, &
Vidani, 2019).

Mental Health and Career Anxiety

Another major motif in the literature is anxiety about the future. Many
Generation Z students in Turkey are worried about their employment prospects
because of the political and economic unrest in the nation, according to Dikeg et
al. (2023). The dread of not being able to find fulfilling employment or having to
accept positions that do not fit their interests and skill set adds to this anxiety.
These worries are supported by recent research, which shows that many Gen
Zers are anxious about joining a labor market that is becoming more
competitive and unpredictable (Vidani, Chack, & Rathod, 2017) (Vidani, 2018)
(Odedra, Rabadiya, & Vidani, 2018) (Vidani, 2019).
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This generation is often characterized as being more anxious than
previous generations, in part because of the constant exposure to global crises
through social media and the internet. The pressure to succeed in a competitive
job market, coupled with the fear of economic and political instability,
contributes to a heightened sense of anxiety about the future, which makes
many Gen Z individuals more likely to experience stress and mental health
issues related to their career decisions. For Gen Z, choosing a career is not just
about finding a job; it's also about finding stability in an unpredictable world
(Vidani & Singh, 2017) (Vidani J. N., 2018) (Vidani, Jacob, & Patel, 2019) (Vidani
& Dholakia, 2020).

The research on the professional goals of Generation Z shows that they
are a pragmatic and ambitious generation. They are keenly aware of the social
and economic issues that impact their professional choices, even as they look
for fulfilling employment that reflects their own values. Their job search
behavior is greatly influenced by social media and technology, since many of
them use these channels to communicate with possible employers and research
employment options. However, Gen Z's definition of career success heavily
weighs work-life balance, career flexibility, and mental wellness. Their
professional choices are complicated by geographical and cultural variations,
though, such as family influence and unstable economic conditions (Vidani J.
N., 2020).

These worldwide patterns are probably going to show up in Ahmedabad
City in comparable ways, with local economic circumstances, cultural norms,
and technology developments affecting how Gen Z makes job choices.
Employers, educators, and legislators must have a thorough understanding of
these elements in order to establish settings that promote the goals and welfare
of this generation. The future of work will surely be shaped by Generation Z's
distinct views on career success and satisfaction as they become a dominating
force in the workforce (Rathod, Meghrajani, & Vidani, 2022) (Vidani,
Meghrajani, & Siddarth, 2023).

Research Gap

Although study on job aspirations and their relationship to Generation
Z's well-being is becoming more and more significant, it is rarely sufficiently
examined how these perspectives might differ in metropolitan contexts like
Ahmedabad. Current research does not focus on the socioeconomic and cultural
factors that will specifically differentiate Gen Z job goals in any place; instead, it
focuses on broad patterns or one generation in comparison to another. For
instance, work-life balance and job satisfaction are seen to be important
components of happiness; but, Ahmedabad has not fully examined how these
elements interact with regional labor markets, educational options, and societal
expectations. Building career counseling and support networks that align with
the requirements and values of this demographic is crucial in order to increase
their level of satisfaction and general fulfillment.
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Hypothesis

H1: There is a significant association between age and the belief that career
success plays a significant role in leading a happy and fulfilling life.

H2: There is a significant association between age and the prioritization of
work-life balance over financial rewards in career choices.

H3: There is a significant association between age and confidence that a chosen
career path will allow for living the desired life.

H4: There is a significant association between age and the preference for job
security over pursuing passion in a career.

H5: There is a significant association between age and the openness to changing
careers if dissatisfied with the current job or profession.

He6: There is a significant association between age and the preference for jobs
that provide opportunities for continuous learning and personal growth.

H7: There is a significant association between age and the influence of family
opinions and expectations when choosing a career.

HS8: There is a significant association between age and the attraction to careers
that offer flexible working hours.

H9: There is a significant association between age and the belief that technology
will significantly impact career opportunities in the future.

H10: There is a significant association between age and the belief that career
counseling and guidance are essential for making informed career choices.

H11: There is a significant association between age and the belief that salary
and benefits are the most important factors when choosing a career.

H12: There is a significant association between age and the perception of
entrepreneurship as a desirable career option.

Table 1. Validation of Questionaire

Statements

Citation

I believe that career success plays a significant
role in leading a happy and fulfilling life.

(Saxena & Vidani, 2023)

I prioritize work-life balance over financial
rewards in my career choices.

(Mahajan & Vidani, 2023)

I am confident that my chosen career path will | (Sharma & Vidani, 2023)
allow me to live the life I want.

Job security is more important to me than | (Sharma & Vidani, 2023)
pursuing my passion in a career.

I am open to changing careers if I am not satisfied | (Patel, Chaudhary, &
with my current job or profession. Vidani, 2023)

I prefer jobs that provide opportunities for | (Chaudhary, Patel, &
continuous learning and personal growth. Vidani, 2023)

I am influenced by my family's opinions and | (Bansal, Pophalkar, &

expectations when choosing a career.

Vidani, 2023)

I am attracted to careers that offer flexible

(Vidani, Das, Meghrajani,
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working hours.

& Chaudasi, 2023)

I feel that the use of technology will significantly
impact my career opportunities in the future.

(Vidani, Das, Meghrajani,
& Singh, 2023)

I believe that career counseling and guidance are
essential for making informed career choices.

(Saxena & Vidani, 2023)

The salary and benefits of a job are the most
important factors for me when choosing a career.

(Vidani J. N., 2022)

I see entrepreneurship as a desirable career

(Vidani & Das, 2021)

option.

METHODOLOGY

Source: Author’s Compilation

Table 2. Research Methodology

Research Design

Descriptive

Sample Method

Non-Probability - Convenient Sampling method

Data Collection
Method

Primary method

Data Collection
Method

Structured Questionnaire

Type of | Close ended

Questions

Data Collection | Online through Google Form
mode

Data  Analysis | Tables

methods

Data  Analysis | SPSS and Excel

Tools

Sampling Size | 103

Survey Area Ahmedabad

Sampling Unit | Students, Private and government Job employees,

Businessmen, Home maker, Professionals like CA, Doctor
etc.

Source: Author’s Compilation

Demographic Summary

The demographic summary of the study's participants reveals a
predominantly young adult sample, with 90.2% aged 18-25 years. The gender
distribution shows a slight male majority, with 58.8% identifying as male and
41.2% as female. In terms of educational qualifications, nearly half of the
respondents (47.1%) are undergraduates, while 44.1% hold postgraduate
degrees, indicating a highly educated group. The field of study/work is
primarily focused on commerce (48.0%), followed by engineering (20.6%) and
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science (12.7%). Finally, the majority of participants are current students
(75.5%), with only a small proportion engaged in jobs (15.7%) or other
professional roles, reflecting the sample's youthful demographic and academic
focus.
Cronbach Alpha

Table 3. Cronbach Alpha
Cronbach Alpha Value | No. of items

0.943 12
Source: SPSS Software

The Cronbach's Alpha value of 0.943 indicates a high level of internal
consistency among the 12 items in the measurement instrument. This suggests
that the items are well-correlated and reliably measure the underlying
construct. A value above 0.9 is generally considered excellent, indicating that
the scale is highly reliable for use in research contexts. These results support the
validity of the findings derived from this instrument, ensuring that the
conclusions drawn from the data are robust and trustworthy.

Add rows as per number of hypothesis you have created

Table 4. Results of Hypothsis Testing

H7 |H7: There is a significant | 0.580 | > | H07 0.972 | strong
association between age and Accepted
the influence of family opinions (Null
and expectations when hypothesis
choosing a career. accepted)
H8 | H8: There is a significant | 0.404 | > | HO8 0.276 | weak
association between age and Accepted
the attraction to careers that (Null
offer flexible working hours. hypothesis
accepted)
H9 |H9: There is a significant | 0.653 | > | H09 0.654 | strong
association between age and Accepted
the belief that technology will (Null
significantly = impact career hypothesis
opportunities in the future. accepted)
H10 | H10: There is a significant | 0.105 | > | H10 0.676 | strong
association between age and Accepted
the belief that career counseling (Null
and guidance are essential for hypothesis
making  informed  career accepted)
choices.
H11 | H11: There is a significant | 0.742 | > | H11 0.715 | strong
association between age and Accepted
the belief that salary and (Null
benefits are the most important hypothesis
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factors when choosing a career. accepted)
H12 | H12: There is a significant | 0.508 | > | H12 0.532 | strong
association between age and Accepted
the perception of (Null
entrepreneurship as a desirable hypothesis
career option. accepted)

Source: Author’s Compilation

DISCUSSION

The study goes into detail on how Gen Z views different job options and
how they relate to leading a contented life in Ahmedabad. In order to gain
insight into how these elements interact to influence young adults' life
satisfaction, this study proposed and concluded a number of hypotheses
pertaining to age and different aspects of job decision-making.

The findings have revealed a number of significant insights regarding
Ahmedabad's Gen Z population's mindset. One hypothesis that was refuted (p
= 0.029) was that there is a highly significant correlation between age and the
overemphasis on work-life balance over financial incentives. Thus, it can be
concluded that, in light of the times, younger people are becoming more and
more aware of the necessity of striking a balance between their personal and
professional obligations, particularly their well-being above financial benefits.
According to the report, this is consistent with global trends on the move away
from a salary-driven definition of success and toward a definition or metric of
success based on lifestyle and mental health. It also depicts a more inclusive
cultural shift in which employment decisions are increasingly influenced by
one's level of happiness and personal fulfillment, particularly in an increasingly
urbanized setting like Ahmedabad.

On the other hand, the vast majority of unsupported hypotheses actually
suggested that age was irrelevant when presenting their views on how
technology impacts career options, how work performance is a predictor of
happiness, job security, and passion in practice. For example, it might be argued
that this favorable response to H1 is a result of a broader understanding of how
things other than work achievement affect life satisfaction, even while it reflects
the general Gen Z attitude that career success is less important than happiness.
A potential generational homogeneity in attitude is suggested by the repeated
acceptance of the null hypothesis regarding a number of parameters, such as
the impact of family expectations and the perception of entrepreneurship. It
might suggest that Ahmedabad's Gen Z is rather uniform in how they view
careers; once more, this is probably due to a common cultural background and
social mores that cut across age. Overall, there may not be much of a correlation
because the generation have similar ideals regarding expectations for happiness
and careers despite their diversity.

The fact that Gen Z is aware of the intricacy involved in choosing a job is
the only thing that is reflected in the closing words that accompany the
adoption of career coaching as needed, H10. They would probably seek
employment advice to match professional paths with more general life

454




Multitech Journal of Applied Sciences (MJAS)
Vol.1, No.4, 2024: 443-464

objectives rather than to navigate job markets. This offers the potential for a
much more comprehensive system of mentorship programs and career services
that could be able to handle the diverse aspirations of Ahmedabad's young
professional class.

More significantly, though, these findings do point to the presence of
Gen Z's notions of work security and career change aversion, which is a
practical strategy for career planning in a time of economic uncertainty. This
might be included in the response to the current uncertain job market, when
stability is increasingly valuable.

Overall perceptions are still based on the traditional norms of job
security and family expectations, even if Gen Z in Ahmedabad exhibits some
good predispositions toward work-life balance and personal fulfillment. These
revelations can help us better understand the career goals of Generation Z and
emphasize the need for educational and legislative frameworks to adapt to their
evolving requirements and attitudes toward success in the workplace and
happiness. Such dynamics and the implications for career advice, educational
institutions, and employers looking to collaborate with this generation could be
the subject of future research.

Theoretical Implications

The results of this study on Ahmedabad's Generation Z's perceptions of
career options and happiness have some important theoretical ramifications
that add to the larger conversation about career development. It accomplishes
this by questioning conventional conceptions of job development that hold that
gaining financial success is a key component of advancing in one's career. For
example, the long-held belief that work-life, or quality of life, is not a
fundamental factor that transcends monetary values in selecting one's
profession is broken by Generation Z's emphasis on work-life balance above
monetary compensation. This necessitates the development of new theoretical
frameworks that take into account not just the new understanding of work and
work-life balance, but also personal achievement and overall well-being as
crucial components of a fulfilling career that transcend economic
considerations.

The realistic approach Gen Z takes to their professions is also
demonstrated by the acceptance of theories regarding job security and
flexibility in the face of change. It is consistent with the Career Construction
Theory in this respect, which highlights flexibility as a crucial core competency.
Gen Z's readiness to switch occupations in order to advance emphasizes how
crucial flexibility and adaptability are to next-generation models' representation
of the changing labor market and current demands, which are always shifting
in tandem with the younger generation's continuous progress.

The necessity to incorporate technical literacy into theories of
professional development is further justified by the implications of technology's
influence on employment opportunities. Gen Z's capacity to see how
technology might improve lives implies that existing job development models
need to alter to keep up with the quick advancements in technology and how
they affect career pathways. This necessitates a thorough comprehension of
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how technology affects job availability as well as new industries and skills
required.

Furthermore, it indicates an increase in autonomous views toward
decision-making because Gen Z employment choices are not giving enough
weight to family opinions. This suggests that traditional theories have, in one
way or another, placed a strong emphasis on socialization as the main factor in
choosing a vocation. This should, in part, cast doubt on future studies that
examine the effects of this independence on career choice and satisfaction. In a
time when Gen Z is defining their careers, prioritizing personal goals over
family obligations may be a sign of a broader cultural shift.

Approaches to entrepreneurial mindset within career development
frameworks are necessary given Gen Z's perception of entrepreneurship as a
career choice. This aligns with broader current research on entrepreneurship,
which highlights and recommends the cultivation of entrepreneurial abilities
and mindsets in both the classroom and the workplace. The ideas need to
change as entrepreneurship becomes a more appealing and feasible career
option that calls for young people to acquire entrepreneurial skills.

In actuality, the study's most crucial and critical role —the role of career
counseling —highlights the importance of advice for more effective navigating
the challenging modern labor market. This just goes to demonstrate how
pertinent developmental career counseling theories are, implying that these
services must adapt to the unique requirements and preferences of Generation
Z. This generation of people can be better equipped to make wise decisions
about their lives in the face of quickly evolving circumstances by including
elements like work-life balance and technology training.

All things considered, this study enriches the theoretical discussion of
career development by examining Generation Z's ideals and aspirations for
improvement. According to the findings, current models need to be reviewed in
order to account for the new distinctiveness and preferences. This will help us
better understand the dynamics of career orientation elements that lead to a
tulfilling working life in the modern era.

Practical Implications

For a variety of stakeholders, including educators, employers, legislators,
and career counselors, the study's conclusions about how Generation Z
members in Ahmedabad view employment opportunities and happiness have
significant practical ramifications.

These schools' courses ought to focus on topics that are essential for Gen
Z to use in their everyday lives, such flexibility and work-life balance. In order
to help students more readily transition to the real world after graduation, the
institution should also consider offering courses that focus on personal
development, stress management, and emotional intelligence. After that,
students would have access to instruction in digital literacy and current
technology, both of which are essential in today's workforce.

The most pertinent lesson for the employer is that work-life balance
needs to be a part of the company culture. In this instance, it refers to the
implementation of flexible work schedules, such as remote work or flexible
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hours, which would help recruit and retain Gen Z talent. Organizations can
boost employee satisfaction and productivity by acknowledging the
generation's importance for personal time and, more crucially, their care for
mental health. Furthermore, Gen Z's ambition for both work advancement and
personal development would be strongly satiated by the chances for ongoing
education and professional development.

It is past time that authorities began reshaping the job market to support
Gen Z's goals as well. Young professionals may find their working conditions
more comfortable if measures like fair pay and improved job security are
implemented. Grants and training initiatives that encourage entrepreneurship
will enable Gen Z to pursue business endeavors that will boost Ahmedabad's
economy and spur greater innovation.

In order to provide Gen Z with comprehensive support for not just job
possibilities but also personal well-being strategies, the conditions under which
career counseling services must be modified and tailored to their individual
needs have altered. In all of its facets, counseling must be modified to guarantee
that young people are properly equipped with the means to conduct
assessments of their abilities, interests, and values. At the same time, flexibility
must be emphasized as a key component of career planning. Gen Z will be
better prepared to face the competitive job market if career services are offered
with workshops and resources on all these connected subjects, including
networking, résumé construction, and interview techniques.

Finally, in order to create a significant support system for Gen Z, a closer
partnership between academic institutions, corporations, and governmental
organizations would need to be established. Establishing mentorship programs
where experts visit and speak with kids is one way to do this. The transition
from school to work may be made easier with the help of these insights and
networking possibilities.

In order to ensure that the tactics proposed are in line with the beliefs
and preferences of Generation Z, this article finds that there is an increasing
need for an interdependent approach that would engage schools, employers,
policymakers, and career counselors. This can foster an atmosphere that not
only encourages professional achievement but also improves the happiness and
general well-being of this new generation in Ahmedabad.

CONCLUSIONS AND RECOMMENDATIONS

This survey provides insightful information about how Ahmedabad's
Generation Z views career prospects and their effect on happiness. According to
the data, this generation has clearly changed its values, placing a greater focus
on work-life balance, personal fulfillment, and job flexibility. Financial
incentives and other conventional indicators of career success are still
significant, but people are beginning to see them as less significant than job
happiness and general well-being.

According to the report, educational institutions must modify their
curricula to better prepare students for a changing labor market by placing an
emphasis on technology and emotional intelligence skills. Employers are urged
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to create a work environment that values adaptability and ongoing education in
order to satisfy Gen Z's desires for work-life balance and personal development.
In order to further enable this generation to pursue rewarding professional
options, policymakers are essential in fostering an economic climate that
encourages entrepreneurship and job security.

In order to address the particular requirements of Generation Z, career
counseling services must also change to offer advice that covers both
professional preparation and techniques for personal wellbeing. In order to
create a strong support network for this generation and enable a more seamless
transition from school to the workforce, cooperation between educators,
employers, and government organizations will be crucial.

In summary, cultivating a happier and more satisfying professional life
requires an awareness of and attention to Generation Z's perspectives of
employment options. Stakeholders may help create a workforce that promotes
happiness and well-being in addition to productivity by coordinating tactics
with their beliefs.

FURTHER STUDY

Although this study offers a basic insight of how Ahmedabad's
Generation Z views professional options and contentment, there are a few areas
that still require investigation. A longitudinal strategy that tracks Generation
Z's changing perceptions over time could greatly help future studies. These
kinds of studies would shed light on how their goals and values change as they
move from school to the workplace and through various professional stages.
This dynamic viewpoint can make it easier to pinpoint the important elements
affecting their employment decisions at different phases of life.

Furthermore, comparative studies that look at how Generation Z
perceives various cultural and geographic contexts might improve our
comprehension of how regional influences influence job goals. Research
comparing urban and rural environments, or even various Indian cities, may
emphasize the impact of socioeconomic and cultural factors on career
perspectives by exposing regional differences in values and goals. This
comparative study may help develop customized approaches for educational
programs and career guidance.

Future research might also look into how Gen Z views careers in relation
to demographic criteria including gender, financial level, and educational
background. A more nuanced approach to career counseling would be made
possible by an understanding of these intersections, allowing educators and
counselors to address the particular needs and difficulties that various groups
within Generation Z experience. Additionally, it is critical to conduct study on
how technology shapes professional options. Studies examining how these
shifts affect employment preferences, necessary skills, and the nature of work
itself could be helpful for employers and educators as technology continues to
reshape the labor market.

More and more people are realizing how important mental health and
wellbeing are to job happiness. Future studies could explore the connection
between Generation Z's professional choices and mental health, looking at how
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various career routes and work conditions affect general wellbeing.
Organizations should establish supportive work environments that prioritize
mental health in addition to productivity by having a better understanding of
these interactions.

Focused research on the factors driving this trend is also necessary given
Gen Z's increased interest in entrepreneurship. Examining the difficulties faced
by young business owners as well as the efficacy of programs and support
networks designed to encourage entrepreneurial success may yield important
information for decision-makers in government and academia.

Finally, including employer viewpoints to upcoming studies would
provide a fair assessment of the labor market. Comprehending how employers
view and react to Generation Z's beliefs and expectations might aid in bridging
the gap between their goals and the realities of the workplace. It's equally
critical to assess how well the present methods of career advising meet the
unique demands of Generation Z.

Enhancing career advice resources and helping this generation make well-
informed career selections are the ultimate goals of research that evaluates the
results of various counseling approaches.

Following these suggestions will enable future research to expand on the
study's findings, providing more in-depth understanding of Generation Z's job
attitudes and improving approaches to education, employment, and general
well-being.
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