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The purpose of this research is to identify the key 

factors that affect investors’ decision to buy stocks at 

Motilal Oswal in Ahmedabad. In this study, a 

quantitative research design involving structured 

questionnaires was used to gather data from a sample 

of investors that are associated with the brokerage 

firm. Risk tolerance, financial targets, market 

information, and demographic data were examined to 

determine their influence on the investment decisions. 

The study shows that risk taking ability and market 

information have a positive impact on the decision to 

buy stock, apart from financial goals and personal 

characteristics. This research provides a specific focus 

on the Ahmedabad investors and provides regional 

characteristics of the investors and offers 

recommendations for the investor education and 

advisory. Knowledge of these aspects may help 

financial practitioners and policy makers design 

effective recommendations to improve investors’ 

performance and satisfaction in the sphere of stock 

markets. 

  
  

mailto:detrojabhavya2612@gmail.com
http://creativecommons.org/licenses/by/4.0/
http://creativecommons.org/licenses/by/4.0/
http://creativecommons.org/licenses/by/4.0/


Detroja, Rana, Vidani 

118 
 

INTRODUCTION 
Stock market investing is a critical component of wealth management, 

offering opportunities for investors to gain from both the appreciation of stock 
prices and the dividends issued by companies (Bhatt, Patel & Vidani, 2017) 
(Biharani & Vidani, 2018). Investors' decisions in the stock market are influenced 
by a plethora of factors, including economic indicators, market trends, company 
performance, and individual risk tolerance, among others (Ajudiya, Patel & 
Vidani, 2023) (Alkhizar & Vidani, 2024). The complexity of these factors 
necessitates the role of financial advisory firms such as Motilal Oswal, which 
provide valuable services including research reports, market analysis, 
investment recommendations, and portfolio management to assist investors in 
making well-informed decisions (Bansal, Pophalkar & Vidani, 2023) (Chalplot, 
Jagetiya & Vidani, 2024).  

Motilal Oswal Financial Services Limited, established in 1987, has grown 
to be one of India's leading financial services firms, known for its research-driven 
and customer-centric approach (Bariya & Vidani, 2023) (Devani, Gandhi & 
Vidani, 2024). This study focuses on understanding the factors that influence 
stock purchase decisions among clients of Motilal Oswal in Ahmedabad, a city 
that has become a prominent financial hub in India due to its robust economic 
growth, industrial base, and entrepreneurial spirit (Bhatt, Vadher & Vidani, 2023) 
(Gosiya, Parekh & Vidani, 2024). The primary objective is to identify and analyze 
these factors to provide insights into investor behavior, ultimately offering 
recommendations for enhancing investment advisory services (Chaudhary, Patel 
& Vidani, 2023) (Dodiya, Dudhat & Vidani, 2024). Key research questions include 
examining the demographic characteristics of investors, identifying primary 
influences on stock purchase decisions, understanding the impact of economic 
indicators and market trends, and exploring the role of financial advisory in 
shaping these decisions (Chourasiya, Zala & Vidani, 2023) (Gupta, Patel & 
Vidani, 2024).  

The study also aims to delve into how individual risk tolerance and 
investment objectives affect stock purchase choices and the challenges investors 
face in the stock market (Dinodiya & Vidani, 2023) (Joshi, Saxena & Vidani, 2024). 
Employing a mixed-methods research approach, the study will gather 
quantitative data through surveys and qualitative insights through in-depth 
interviews with Motilal Oswal's clients in Ahmedabad (Doshi, Gajera & Vidani, 
2023) (Joshi, Saxena & Vidani, 2024). This data will be complemented by 
secondary research from existing literature and market reports to provide a 
comprehensive understanding of the topic (Ghoghabori, Maheshwari & Vidani, 
2023) (Joshi, Saxena & Vidani, 2024). The significance of this study lies in its 
potential to benefit multiple stakeholders (Gohel, Yadav & Vidani, 2023) (Joshi, 
Memon & Vidani, 2024).  
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Investors can gain a clearer understanding of the factors driving their 
investment decisions, enabling them to make more informed and profitable 
choices aligned with their financial goals (Gohel, Yadav & Vidani, 2023) (Kaneria, 
Shah, Gautam & Vidani, 2024). Financial advisors and firms like Motilal Oswal 
can utilize the findings to refine their advisory services, ensuring they meet the 
nuanced needs of their clients more effectively (Hansora, Khokhra & Vidani, 
2023) (Ladhava, Patadia & Vidani, 2024). Additionally, the study contributes to 
academic literature on investment decision-making, laying a foundation for 
future research in this domain (Jha, Bhatt & Vidani, 2023) (Mer, Gothadiya & 
Vidani, 2024).  

Structured into several key sections, the study begins with an 
introduction, followed by a literature review that covers existing research on 
stock market investing and decision-making factors (Joshi, Saxena & Vidani, 
2023) (Pandya, Skhereliya & Vidani, 2024). The methodology section outlines the 
research design, data collection, and analysis methods (Rathod & Vidani, 2023) 
(Ravani, Bhalani & Vidani, 2024). The findings section presents the analysis of 
collected data, highlighting significant factors affecting stock purchase decisions 
(Lodhiya, Jangid & Vidani, 2023) (Rakholiya, Ramani & Vidani, 2024). The 
discussion interprets these findings in relation to the research questions and 
existing literature, while the conclusion and recommendations summarize the 
insights and propose actionable steps for investors and financial advisors (Saxena 
& Vidani, 2023) (Saxena, Joshi & Vidani, 2024). 

Overall, this study aims to provide a detailed examination of the factors 
influencing stock purchase decisions among clients of Motilal Oswal in 
Ahmedabad, offering valuable insights and practical recommendations for 
improved investment strategies and advisory services (Shah & Vaghela, 2023) 
(Shaikh, Saiyed & Vidani, 2024). 
 
LITERATURE REVIEW 
1. Singh, K., & Narta, S. (2020) 

Investment decisions are made keeping in view the return and risk factors 
in mind. Every investment decision involves the effective use of funds for future 
growth of funds (Sachaniya, Vora & Vidani, 2019) (Vidani & Dholakia, 2020). An 
investors decision to make investment requires a careful analysis of prevailing 
condition and future prospects of market. Investment decision basically taken by 
investors depends upon the various factors (Vidani, 2020) (Vidani & Das, 2021). 
Normally investment decision is an attempt to plan properly, evaluate and 
allocate funds into various investment outlets that ensure investors safety and 
expected rate of return (Vidani, 2019) (Vidani & Das, 2021). Investors decision 
toward buying, selling and to keep/hold on particular security depend upon the 
various factors that affect the stock market (Rathod & Vidani, 2022) (Saxena, Joshi 
& Vidani, 2023) . Present chapter deals with the factors that are taken into account 
while making investment in stock market (Vidani, 2018c) (Vasveliya & Vidani, 
2019). 
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2. Kaur, J. (2017).  
The investors should analyse the investment factors carefully before 

making any investment decision. They should also have the deep knowledge of 
the market and economic indicators (Vidani & Plaha, 2017) (Vidani, 2018). 
Diversification of investment by the investors is required in order to make the 
returns maximal and make the risk minimal (Vidani & Singh, 2017) (Vidani, 
2018). An investor's stock purchasing behaviour has been identified to be 
influenced by 60 variables (Vidani, Chack & Rathod, 2017) (Vidani, Jacob & Patel, 
2019). These variables have been categorised under 10 constructs, namely, 
Company's Fundamentals, Associated Intermediaries, Company's Creditability, 
Company's Profile, Financial Market Services, Minimising Risk and Maximising 
Return, Qualities of Governance, Purpose of Investment, Reliability of 
Information and Sources of Recommendations (Vidani et al., 2023a) (Surani, 
Keshwala & Vidani, 2024). 
3. Chhimwal, B., & Bapat, V. (2020) 

Volatility is one of the most important factors of investment decisions 
(Prajapati & Vidani, 2023) (Vaishnav, Rathod & Vidani, 2024). Unexpected 
information forces the investor to trade abnormally in the market which in turn 
affects the volatility of the market. But this kind of trading behavior has a 
different impact on the different market segments (Patel, Chaudhary & Vidani, 
2023) (Alkhizar & Vidani, 2024). This study investigates the effect of unexpected 
DII and FPI flows on the volatility of large-cap, mid-cap and, small-cap stocks in 
Indian markets (Sharma & Vidani, 2023) (Sengar, Patel & Vidani, 2024). Using 
ARMA (1, 1) and TGARCH (1, 1) model, we estimate the impact of unexpected 
FPI and DII flows on volatility (Sharma & Vidani, 2023) (Singh, Nandy & Vidani, 
2024). The main result of the study shows that unexpected flow of FPIs has a 
positive impact on market volatility but this impact is reduced by unexpected 
flow of DIIs (Vaghela & Shah, 2023) (Amlani, Raval & Vidani, 2024). Further, 
results show that unexpected selling of FPIs increase volatility more than 
unexpected purchase (Vaghela & Shah, 2023) (Verma, Purohit & Vidani, 2024). 
Impact of unexpected flow of DIIs flow is more dominating in small-cap stocks. 
Results from this study are useful for policymakers and regulator (Vidani et al., 
2023) (Oza, Shah & Vidani, 2024). 
4. Muhammad, N., Najmudin, N., & Kurniasih, R. (2022).  

The purpose of this study is to investigate the impact of internal 
psychological factors driving on investor’s investment decision making (Vidani 
et al., 2023b) (Panchal, Sodha & Vidani, 2024). The internal psychological factors 
of investor discussed as the research objects are financial literacy, loss aversion, 
and overconfidence (Vidani et al., 2023) (Vivek & Vidani, 2024). Data were 
collected from questionnaires and fulfilled by investors registered at securities 
companies in Central Java, Indonesia (Dinodiya & Vidani, 2023) (Dhruti, Tajpara 
& Vidani, 2024). Applying multiple regression approach, the results suggest that 
investor’s financial literacy drives positively in making investment decision; 
investor’s loss aversion drives negatively in making investment decision, and 
investor’s overconfidence does not drive in making investment decision 
(Chourasiya, Zala & Vidani, 2023) (Patel, Mansuri & Vidani, 2024). As the 
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implication, market participants should consider financial behavior of investors 
in observing stock price movement to achieve higher stock returns. Moreover, 
stock exchange institutions should include the internal psychological factors of 
investor in formulating their policy to enhance stock market development 
(Gohel, Yadav & Vidani, 2023) (Pandya, Mandaliya & Vidani, 2024). 
5. Lee, W., Huang, A., Chang, Y., & Cheng, C. (2011).  

Existing methodologies of equity investment, such as fundamental 
analysis, technical analysis, and institutional investor analysis, explore important 
factors of stock price behaviors (Vidani, 2015) (Dhere, Vidani & Solanki, 2016). 
However, the interdependent relationships of the key factors have not yet been 
fully studied (Vidani, 2015) (Mala, Vidani & Solanki, 2016). This paper provides 
the first analysis on the interactive relationships among the factors in 
incorporating the methods of Decision Making Trial and Evaluation Laboratory 
(DEMATEL) and Analytic Network Process (ANP) (Vidani, 2015) (Modi, 
Harkani, Radadiya & Vidani, 2016). The empirical results show that factors from 
the existing analytical methodologies have significant interactive and self-
feedback dynamics (Vidani, 2015) (Niyati & Vidani, 2016). Among the key 
factors, profitability is the most important one affecting investment decision, 
followed by growth and trading volume (Vidani & Solanki, 2015) (Vidani & 
Pathak, 2016). In addition, due to the complexity of the ANP, this study proposes 
a new methodology to simplify the process, and empirical evidences indicate that 
the approach is effective and efficient (Pathak & Vidani, 2016) (Odedra, Rabadiya 
& Vidani, 2018). 

 
METHODOLOGY 
Research Design 

• The study uses descriptive research design to collect data. 
Sampling 

• A non-probability convenient sampling technique is used to ensure 
representation from different socio-economic backgrounds. 

• The target population consists consumers of Motilal Oswal Financial 
Services Limited  living in Ahmedabad. 

• Sample size = 150 
Data Collection 

• Primary data is collected through structured questionnaires distributed to 
the selected participants. 

• The questionnaire consists of demographic questions and other related 
questions 

Data Analysis 
• Descriptive statistics (e.g., frequencies, percentages) is used to summarize 

demographic characteristics. 
Tools used 

• Excel  
• SPSS 
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RESULTS AND DISCUSSION 
The majority of respondents rated past performance of stocks highly, with 

32.7% giving a 5-star rating and 25.3% a 4-star rating. This underscores the 
importance of historical performance in shaping investment decisions. Investors 
often rely on past performance as a key indicator of future returns, reflecting a 
preference for data-backed decision-making. (Ghoghabori, Maheshwari & 
Vidani, 2023) (Prajapati, Sisodiya & Vidani, 2024) 

A significant proportion of respondents (40%) rated the financial health of 
companies highly. This suggests that investors place substantial weight on a 
company’s financial stability when making investment choices. Financial health 
is a critical component of risk assessment and is often viewed as a predictor of 
long-term viability. (Ajudiya, Patel & Vidani, 2023) (Jain, Vora & Vidani, 2024) 

Industry trends and market outlooks received high ratings from 37.3% of 
respondents. This indicates that investors consider broader market conditions 
and industry-specific trends as crucial factors in their decision-making processes. 
Staying informed about industry dynamics can help investors anticipate market 
movements and identify lucrative opportunities. (Hansora, Khokhra & Vidani, 
2023) (Saraswat, Singh & Vidani, 2024) 

Economic conditions and macroeconomic factors were also highly rated, 
with 37.3% of respondents giving a 5-star rating. This reinforces the importance 
of macroeconomic indicators in investment decisions, highlighting that investors 
are sensitive to economic shifts and global financial trends. (Jha, Bhatt & Vidani, 
2023) (Patel, Ashvinkumar & Vidani, 2024) 

Company management and leadership were rated positively by 40.7% of 
respondents. Effective leadership is often perceived as a hallmark of a company’s 
potential for sustained growth and stability. Investors who prioritize 
management quality might be seeking assurance in the strategic direction and 
operational competence of the companies they invest in. (Pathan, Makwana & 
Vidani, 2024) (Solanki, Kansara & Vidani, 2024) 

Risk management received a high rating from 38.7% of respondents. This 
emphasizes the critical role of assessing and managing risk in investment 
strategies. Investors are likely to be cautious and seek well-managed risk profiles 
to protect their investments from potential volatility. (Gupta, Patel & Vidani, 
2024) (Ganatra, Kalal & Vidani, 2024) 

This factor was also rated positively by 37.3% of respondents. This reflects 
the trust investors place in professional advice and analysis in guiding their 
investment decisions. Financial advisors and analysts provide valuable insights 
that can shape strategic choices and enhance decision-making processes. (Maru, 
Parmar & Vidani, 2024) (Aghara, Raiyani & Vidani, 2024) 

Peer influence and market sentiment were highly rated by 37.3% of 
respondents, indicating that social and communal factors play a significant role 
in investment decisions. Investors might consider peer opinions and market 
sentiment as indicators of broader investor behavior and trends. (Patel, Chauhan 
& Vidani, 2024) (Kadvani, Ghasadiya & Vidani, 2024) 
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Personal research was rated highly by 41.3% of respondents, highlighting 
the value placed on individual due diligence and information gathering. This 
reflects a trend towards self-directed investing where individuals actively seek 
out and analyze information before making investment decisions. (Kalal, Odedra 
& Vidani, 2024) (Shah, Detroja & Vidani, 2024) 

Finally, the satisfaction with stock purchase decisions at Motilal Oswal 
was positively rated by 35.3% of respondents. This suggests a generally favorable 
view of the investment outcomes and services provided by the financial 
institution, indicating a level of confidence and satisfaction among its clients. 
(Mansinh & Gunvantbhai, 2024) (Bhatt, Vadher & Vidani, 2024) 

The reliability analysis yielded a Cronbach’s Alpha of 0.883, indicating 
high internal consistency among the survey items. This suggests that the 
questionnaire effectively measures the intended constructs and provides reliable 
data for analysis. (Vaishnav, Rathod & Vidani, 2024) (Dodiya, Dudhat & Vidani, 
2024) 

Hypothesis testing revealed significant insights into the relationships 
between years of experience in investing and various factors influencing 
investment decisions.(Patel, Chauhan & Vidani, 2024) (Kadvani, Ghasadiya & 
Vidani, 2024) Notably, only risk management and satisfaction with stock 
purchase decisions showed statistically significant associations with years of 
experience.(Kalal, Odedra & Vidani, 2024) (Shah, Detroja & Vidani, 2024) This 
suggests that experienced investors might place more importance on risk 
management strategies and are generally more satisfied with their investment 
decisions.(Rakholiya, Ramani & Vidani, 2024) (Dodiya, Dudhat & Vidani, 2024) 
In contrast, other factors, such as past performance, financial health, industry 
trends, and recommendations from advisors, did not show significant 
associations with investment experience.(Gupta, Patel & Vidani, 2024) (Solanki, 
Kansara & Vidani, 2024) This could imply that these factors are uniformly valued 
across different experience levels or that their influence is less dependent on the 
investor's experience.(Gandhi, Devani & Vidani, 2024) (Dinodiya, Jodoun & 
Vidani, 2024). 
  
CONCLUSIONS AND RECOMMENDATIONS 

The analysis of survey data gives the overall view of the modern 
investment activities and some important tendencies. The majority of 
respondents are young people, 62% of them are under 25 which suggests that an 
emerging trend of young people’s early financial participation is taking place. 
Having a younger population, and a skewed gender ratio of 66/33 male/female, 
means there is both a potential and a problem for expanding gender investment 
inclusion. About 84 percent of investors are wholesale investors, and the 
remaining 16 percent are retail investors; however, the group of investors is 
young. 7% with working experience for less than 5 years, this demonstrates the 
importance of improving educational facilities and aid. The criteria include 
performance history, financial status, and economic environment, and firm 
management and risk management are other important aspects. Board of 
directors’ and peers’ suggestions are influential, and self-study is valued by 
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investors, indicating a shift toward the DIY investment appetite. The positive 
satisfaction ratings for services, especially those in Motilal Oswal, depict efficient 
service provision and investors’ satisfaction. From these studies, it is clear that 
financial institutions need to concentrate on the issues related to the lack of 
knowledge, gender diversity, and other aspects to be more relevant to various 
types of investors. To this end, these areas will assist stakeholders in making 
sound decisions that will enhance investment inclusiveness and efficiency.   

 
FURTHER STUDY 
 This research still has limitations so further research is needed related to 
the effect of capital and E-commerce on production and income of micro, small 
and medium furniture businesses in order to perfect this research and increase 
insight for readers. 
 
REFERENCES  
Aghara, K., Raiyani, V., & Vidani, J. (2024). To study the consumer perception on 

purchase behaviour towards Reliance Trends in Rajkot City. Journal of 
Advanced Research in Operational and Marketing Management, 9(1). 
https://adrjournalshouse.com/index.php/Journal-QualityControl-
Mgt/article/view/1971 

Ajudiya, M., Patel, M., & Vidani, J. (2023). Beyond fashion: Unveiling the tapestry 
of consumer satisfaction with Pantaloon's female apparel in Ahmedabad. 
Journal of Advanced Research in Public Policy and Administration, 5(2). 
https://adrjournalshouse.com/index.php/Journal-PublicPolicy-
Administrat/article/view/1787 

Ajudiya, M., Patel, M., & Vidani, J. (2023). Beyond fashion: Unveiling the tapestry 
of consumer satisfaction with Pantaloon's female apparel in Ahmedabad. 
Journal of Advanced Research in Public Policy and Administration, 5(2). 
https://adrjournalshouse.com/index.php/Journal-PublicPolicy-
Administrat/article/view/1787 

Alkhizar, M., & Vidani, J. (2024). Exploring the factors influencing consumer 
buying behavior of LG products: A comprehensive study. Journal of 
Advanced Research in Economics and Business Management, 6(2). 
https://adrjournalshouse.com/index.php/Journal-Economics-
BusinessMgt/article/view/1825 

Alkhizar, M., & Vidani, J. (2024). Exploring the factors influencing consumer 
buying behaviour of LG products: A comprehensive study. Journal of 
Advanced Research in Economics and Business Management, 6(2). 
https://adrjournalshouse.com/index.php/Journal-Economics-
BusinessMgt/article/view/1825 

 
 
 
 
 



 Multitech Journal of Applied Sciences (MJAS) 
Vol.1, No.1, 2024: 117-140 

                                                                                           

  125 
 

Almansour, B., Elkrghli, S., & Almansour, A. (2023). Behavioral finance factors 
and investment decisions: A mediating role of risk perception. Cogent 
Economics & Finance, 11. https://doi.org/10.1080/23322039.2023.2239032. 

Amlani, K., Raval, R., & Vidani, J. (2024). To study the increase in usage of digital 
marketing in the current business era. Journal of Advanced Research in 
Business Law and Technology Management, 7(1). 
https://adrjournalshouse.com/index.php/business-law-tech-
management/article/view/1949 

Bansal, A., Pophalkar, S., & Vidani, C. (2023). A Review of Ed-Tech Sector in 
India. International Journal of Management Analytics (IJMA), 1(1), 63-84. 

Bariya, M., Vidani, J. (2023). Analyzing Market Share: A Comparative Study of 
LG and Samsung Electronics in Ahmedabad. International Journal of 
Management and Commerce Innovations. Retrieved from 
https://ijmci.in/index.php/ijci/article/view/146 

Bavarava, A., Sudarshan, & Vidani, J. (2024). The impact of music on mood and 
emotion: A comprehensive analysis. Journal of Advanced Research in 
Journalism and Mass Communication, 11(1&2). 
https://adrjournalshouse.com/index.php/Journalism-
MassComm/article/view/1951 

Bhatt, T., Vadher, P., & Vidani, J. (2023). A Study On Usage Of Variyas Online 
Payment Apps By The People Living In Ahmedabad City. International 
Journal of Business and Management Practices (IJBMP), 1(1), Article 39. 
https://doi.org/10.59890/ijbmp.v1i1.1314 

Bhatt, T., Vadher, P., & Vidani, J. (2024). A study on usage of various online 
payment apps by the people living in Ahmedabad City. Journal of 
Advanced Research in Business Law and Technology Management, 7(1). 
https://adrjournalshouse.com/index.php/business-law-tech-
management/article/view/1945 

Bhatt, V., Patel, S., & Vidani, J.  (2017, February). START-UP INDIA: A ROUGH 
DIAMOND TO BE POLISHED. National Conference on Startup India: 
Boosting Entrepreneurship (pp. 61-67). Pune: D.Y. Patil University Press. 

Biharani, S., & Vidani, J. N. (2018). ENTREPRENEURSHIP: CAREER 
OPPORTUNITY HAS NO GENDER DISCRIMINATION. Compendium of 
Research Papers of National Conference 2018 on Leadership, Governance 
and Strategic Management: Key to Success (pp. 101-104). Pune: D. Y Patil 
University Press. 

Chalplot, D., Jagetiya, S., Vidani, J. (April 2024). Golden Arches of Success: 
Enhancing Customer Relationship Management at McDonald's, Wide 
Angle, Ahmedabad. International Journal of Educational and Life Sciences, 
2(4). Retrieved from 
https://journal.multitechpublisher.com/index.php/ijels/article/view/17
31 

 
 



Detroja, Rana, Vidani 

126 
 

Chaudhary, N., Patel, V., & Vidani, C. J. (2023). A Review of Non-Technical 
Training Programmes Conducted by Corporate Trainers for IT Companies. 
International Journal of Management Analytics (IJMA), 1(1), 85-110. 

Chhimwal, B., & Bapat, V. (2020). Impact of foreign and domestic investment in 
stock market volatility: Empirical evidence from India. Cogent Economics 
& Finance, 8. https://doi.org/10.1080/23322039.2020.1754321. 

Chourasiya, A., Zala, K., & Vidani, J. (2023). Unveiling discrepancies: 
Investigating disparities between anticipated and realized customer 
satisfaction with LG products in Ahmedabad. International Journal of Law, 
Human Rights and Constitutional Studies, 5(2). 
http://thejournalshouse.com/index.php/IntlJ-Law-Humanrights-
Consstudy/article/view/922 

Chourasiya, A., Zala, K., & Vidani, J. (2023). Unveiling discrepancies: 
Investigating disparities between anticipated and realized customer 
satisfaction with LG products in Ahmedabad. International Journal of Law, 
Human Rights and Constitutional Studies, 5(2). 
http://thejournalshouse.com/index.php/IntlJ-Law-Humanrights-
Consstudy/article/view/922 

Devani, P., Gandhi, R., & Vidani, J. (2024). Survey on differences in opinion on 
healthy and junk food between Gen. Y and Gen. Z. International Journal of 
Natural and Health Sciences, 2(1), Article 54. 
https://doi.org/10.59890/ijnhs.v2i1.1179 

Dhere, S., Vidani, J.  & Solanki, H. V. (2016). A SURVEY ON THE TOWARDS 
SATISFATION LEVEL OF THE CUSTOMER SHOPPING MALL'S: AN 
ANALYTICAL STUDY. International Multidisciplinary Journal Think 
Different, 3(24), 45-50. 

Dhruti, R., Tajpara, H., & Vidani, J. (2024). Factors influencing consumer 
satisfaction on popular social networks. Journal of Advanced Research in 
Public Policy and Administration, 6(1). 
https://adrjournalshouse.com/index.php/Journal-PublicPolicy-
Administrat/article/view/1959 

Dinodiya, B. K., & Vidani, J. (2023). Exploring consumer perceptions: A 
comparative analysis of Pantaloons and Zudio in Ahmedabad's retail 
landscape. Journal of Advanced Research in Operational and Marketing 
Management, 6(2). https://adrjournalshouse.com/index.php/Journal-
OperationalMarketing-Mgt/article/view/1783 

Dinodiya, B. K., & Vidani, J. (2023). Exploring consumer perceptions: A 
comparative analysis of Pantaloons and Zudio in Ahmedabad's retail 
landscape. Journal of Advanced Research in Operational and Marketing 
Management, 6(2). https://adrjournalshouse.com/index.php/Journal-
OperationalMarketing-Mgt/article/view/1783 

 
 
 
 



 Multitech Journal of Applied Sciences (MJAS) 
Vol.1, No.1, 2024: 117-140 

                                                                                           

  127 
 

Dinodiya, B. K., Jodoun, V. V., & Vidani, J. (2024). To study the impact of brand 
engagement on customer satisfaction for Flipkart e-commerce services 
among people living in Ahmedabad City. Journal of Advanced Research in 
Business Law and Technology Management, 7(1). 
https://adrjournalshouse.com/index.php/business-law-tech-
management/article/view/1946 

Dinodiya, B. K., Jodoun, V. V., & Vidani, J. (2024). To study the impact of brand 
engagement on customer satisfaction for Flipkart e-commerce services 
among people living in Ahmedabad City. International Journal of 
Educational and Life Sciences, 2(4). 
https://journal.multitechpublisher.com/index.php/ijels/article/view/17
33 

Dodiya, G., Dudhat, D., & Vidani, J. (2024). To study the impact of online fraud 
and scams on online purchasing behavior of consumers in Ahmedabad city. 
International Journal of Applied Economics, Accounting and Management 
(IJAEAM), 2(2), Article 41. https://doi.org/10.59890/ijaeam.v2i2.1240 

Dodiya, G., Dudhat, D., & Vidani, J. (2024). To study the impact of online fraud 
and scams on online purchasing behaviour of consumers in Ahmedabad 
City. International Journal of Law, Human Rights and Constitutional 
Studies, 6(1). http://thejournalshouse.com/index.php/IntlJ-Law-
Humanrights-Consstudy/article/view/1062 

Doshi, D., Gajera, M., & Vidani, J. (2023). To study the consumer perception 
towards wedding planners among residents of Ahmedabad city. 
International Journal of Business and Management Practices (IJBMP), 2(1). 
https://doi.org/10.59890/ijbmp.v2i1.1214 

Dwitayanti, Y., Juliadi, E., & Dewi, A. (2023). Stock Fundamental Analysis and 
Investment Decision Making. West Science Journal Economic and 
Entrepreneurship. https://doi.org/10.58812/wsjee.v1i10.291. 

Ganatra, A., Kalal, P., & Vidani, J. (2024). The evolution of fashionable products 
in online retailing with the focus on Amazon and Flipkart. Journal of 
Advanced Research in Operational and Marketing Management, 9(1). 
https://adrjournalshouse.com/index.php/Journal-
OperationalMarketing-Mgt/article/view/1974 

Gandhi, R., Devani, P., & Vidani, J. (2024). Understanding the health and healthy 
food preferences of Generation Y and Z. Journal of Advanced Research in 
Entrepreneurship, Innovation & SMES Management, 7(1). 
https://adrjournalshouse.com/index.php/Journal-Entrepreneurship-
SMEMgt/article/view/1965 

Ghoghabori, M. F., Maheshwari, H., & Vidani, J. (2023). Performance evaluation 
and consumer preference analysis of LG and Aquaguard water purifiers in 
Ahmedabad City. Journal of Advanced Research in Entrepreneurship, 
Innovation & SMES Management, 6(2). 
https://adrjournalshouse.com/index.php/Journal-Entrepreneurship-
SMEMgt/article/view/1792 

 



Detroja, Rana, Vidani 

128 
 

Ghoghabori, M. F., Maheshwari, H., & Vidani, J. (2023). Performance evaluation 
and consumer preference analysis of LG and Aqua Guard water purifiers 
in Ahmedabad city. Journal of Advanced Research in Entrepreneurship, 
Innovation & SMES Management, 6(2). 
https://adrjournalshouse.com/index.php/Journal-Entrepreneurship-
SMEMgt/article/view/1792 

Gohel, B., Yadav, V., & Vidani, J. (2023). A Study on Customer Satisfaction for 
Cakes of Monginis & TGB in Ahmedabad city. International Journal of 
Business and Management Practices (IJBMP), 1(1), Article 86. 
https://doi.org/10.59890/ijbmp.v1i1.1424 

Gohel, B., Yadav, V., & Vidani, J. (2023). Enhancing dealer satisfaction: Assessing 
durability and business support of LG products in Ahmedabad. Journal of 
Advanced Research in Service Management, 6(2). 
https://adrjournalshouse.com/index.php/Journal-
ServiceManagement/article/view/1789 

Gohel, B., Yadav, V., Vidani, J. (2023). Enhancing Dealer Satisfaction: Assessing 
Durability and Business Support of LG Products in Ahmedabad. Journal of 
Advanced Research in Service Management. Retrieved from 
https://adrjournalshouse.com/index.php/Journal-
ServiceManagement/article/view/1789 

Gosiya, P., Parekh, D., Vidani, J. (2024). Personalizing Customer Connections: 
Optimizing CRM Strategies in Levi's Retail Outlet in Ahmedabad city of 
Gujarat. International Journal of Integrated Science and Technology, 2(4). 
Retrieved from 
https://journal.multitechpublisher.com/index.php/ijist/article/view/17
39 

Gupta, K., Patel, P., & Vidani, J. (2024). A study on consumer attitude towards 
smoking amongst males and females of Gen Z in Ahmedabad. International 
Journal of Applied Economics, Accounting and Management (IJAEAM), 
2(1), Article 94. https://doi.org/10.59890/ijaeam.v2i1.1306 

Gupta, K., Patel, P., & Vidani, J. (2024). A study on consumer attitude towards 
smoking amongst males and females of Gen.Z in Ahmedabad. Prayukti - 
Journal of Management Applications, 4(1). 
https://bschool.dpu.edu.in/pjmaarchive.aspx 
http://doi.org/10.52814/PJMA.2024.2405 

Hansora, K., Khokhra, S., & Vidani, J. (2023). Flowing choices: An in-depth 
comparison of LG and Kent RO water purifiers amongst consumers in 
Ahmedabad City. Journal of Advanced Research in Business Law and 
Technology Management, 6(2). 
https://adrjournalshouse.com/index.php/business-law-tech-
management/article/view/1820 

 
 
 
 



 Multitech Journal of Applied Sciences (MJAS) 
Vol.1, No.1, 2024: 117-140 

                                                                                           

  129 
 

Hansora, K., Khokhra, S., & Vidani, J. (2023). Flowing choices: An in-depth 
comparison of LG and Kent RO water purifiers amongst consumers in 
Ahmedabad city. Journal of Advanced Research in Business Law and 
Technology Management, 6(2). 
https://adrjournalshouse.com/index.php/business-law-tech-
management/article/view/1820 

https://bsmedia.business-standard.com/_media/bs/img/article/2024-
02/18/full/1708239514-6549.jpg 

https://tradebrains.in/wp-content/uploads/2020/06/Raamdeo-Agarwal-
Motilal-Oswal.jpg 

https://www.google.co.in/ 
https://www.motilaloswal.com/ 
Hussain, S. (2021). The Sentimental Influence of Investors on Investment 

Decision Making. Journal of Finance and Accounting Research. 
https://doi.org/10.32350/jfar.0301.05. 

Jain, M., Vora, A., & Vidani, J. (2024). Survey on comparative study of consumers 
preference towards Zomato and Swiggy among Gen-Z in Ahmedabad. 
Journal of Advanced Research in Operational and Marketing Management, 
9(1). https://adrjournalshouse.com/index.php/Journal-
OperationalMarketing-Mgt/article/view/1972 

Jha, V., Bhatt, H., & Vidani, J. (2023). Designing success: Analyzing the influence 
of Pantaloons retail store layout on consumer purchase intentions in 
Ahmedabad City. Journal of Advanced Research in Accounting and 
Finance Management, 5(2). 
https://adrjournalshouse.com/index.php/Journal-Accounting-
FinanceMgt/article/view/1815 

Jha, V., Bhatt, H., & Vidani, J. (2023). Designing success: Analyzing the influence 
of Pantaloons retail store layout on consumer purchase intentions in 
Ahmedabad city. Journal of Advanced Research in Accounting and Finance 
Management, 5(2). https://adrjournalshouse.com/index.php/Journal-
Accounting-FinanceMgt/article/view/1815 

Joshi, A., Saxena, S., & Vidani, J. (2023). Decoding the Digital Banking Horizon: 
Exploring the Dynamics with Bank of Baroda as the Focal Point. 
International Journal of Social Science and Innovation (IJSSI), 1(1), Article 
88. https://doi.org/10.59890/ijssi.v1i1.1498 

Joshi, A., Saxena, S., & Vidani, J. (2024). Decoding the Digital Transformation: A 
Comprehensive Study of Digital Banking in India with Emphasis on Punjab 
National Bank. International Journal of Social Science and Innovation 
(IJSSI), 2(1), Article 92. https://doi.org/10.59890/ijssi.v2i1.1523 

Joshi, A., Saxena, S., & Vidani, J. (2024). Digital Banking Revolution: Unveiling 
the Transformative Landscape with a Spotlight on State Bank of India. 
International Journal of Social Science and Innovation (IJSSI), 2(1), Article 
93. https://doi.org/10.59890/ijssi.v2i1.1522 

 
 



Detroja, Rana, Vidani 

130 
 

Joshi, A., Saxena, S., & Vidani, J. (2024). Revolutionizing Finance: Unveiling the 
Digital Banking Terrain in India with a Focus on ICICI Bank. International 
Journal of Social Science and Innovation (IJSSI), 2(1), Article 91. 
https://doi.org/10.59890/ijssi.v2i1.1525 

Joshi, K., Memon, A., & Vidani, J. (2024). Digital Marketing: A boon for the 
current business era. International Journal of Business and Management 
Practices (IJBMP), 2(1), Article 61. 
https://doi.org/10.59890/ijbmp.v2i1.1229 

Joshi, M., & Bayra, Y. (2017). Factors Affecting Investment Decision in Stock 
Market. Development Economics: Macroeconomic Issues in Developing 
Economies eJournal. 

Kadvani, H., Ghasadiya, D., & Vidani, J. (2024). Impact of large language model 
on Indian economy. International Journal of Law, Human Rights and 
Constitutional Studies, 6(2). 
http://thejournalshouse.com/index.php/IntlJ-Law-Humanrights-
Consstudy/article/view/1065 

Kalal, M., Odedra, J., & Vidani, J. (2024). Survey on the usage of e-banking 
facilities among Generation Y and Generation Z in Ahmedabad. Journal of 
Advanced Research in Operational and Marketing Management, 7(1). 
https://adrjournalshouse.com/index.php/Journal-
OperationalMarketing-Mgt/article/view/1973 

Kaneria, G., Shah, D., Gautam, J., Vidani, J. (2024). Enhancing Customer 
Relationship Management in Retail: A Case Study of Reliance Trends. 
International Journal of Educational and Life Sciences, 2(4). Retrieved from 
https://journal.multitechpublisher.com/index.php/ijels/article/view/17
30 

Kareem, A., Fayed, Z., Rady, S., El-Regaily, S., & Nema, B. (2023). Factors 
Influencing Investment Decisions in Financial Investment Companies. 
Syst., 11, 146. https://doi.org/10.3390/systems11030146. 

Kartika, T., Saputra, N., Tjahjana, D., & Manurung, A. (2022). Stock Investment 
Decision: The Effects of Personal Factors and Moderating Role of Years of 
Service. WSEAS TRANSACTIONS ON BUSINESS AND ECONOMICS. 
https://doi.org/10.37394/23207.2022.19.11. 

Kaur, J. (2017). Impact of Company Characteristics on Equity Investors’ 
Investment Decisions: A Study of Punjab, India. LBS Journal of 
Management & Research, 15, 27-40. https://doi.org/10.5958/0974-
1852.2017.00011.6. 

Ladhava, V. H., Patadia, A. R., & Vidani, J. (2024). A comparative analysis of user 
experience and satisfaction on Zomato and Swiggy among residents of 
Gujarat state. International Journal of Social Science and Innovation (IJSSI), 
2(1). https://doi.org/10.59890/ijssi.v2i1.1239 

 
 
 
 



 Multitech Journal of Applied Sciences (MJAS) 
Vol.1, No.1, 2024: 117-140 

                                                                                           

  131 
 

Lee, W., Huang, A., Chang, Y., & Cheng, C. (2011). Analysis of decision making 
factors for equity investment by DEMATEL and Analytic Network Process. 
Expert Syst. Appl., 38, 8375-8383. 
https://doi.org/10.1016/j.eswa.2011.01.027. 

Lodhiya, H., Jangid, Y., & Vidani, J. (2023). A study of loyalty programs on 
customer engagement for Bluestone Jewellery and Lifestyle Pvt Ltd. with 
special reference to the Shivranjani store in Ahmedabad city. International 
Journal of Business and Management Practices (IJBMP), 1(1), Article 85. 
https://doi.org/10.59890/ijbmp.v1i1.1443 

Mala, Vidani, J. & Solanki, H. V. (2016). GREEN MARKETING-A NEw WAY OF 
MARKETING: A REVIEW APPROACH. International Multidisciplinary 
Journal Think Different, 3(24), 40-44. 

Mansinh, C. R., & Gunvantbhai, V. J. (2024). Problems faced by visitors while 
visiting historical places in Ahmedabad. International Journal of Law, 
Human Rights and Constitutional Studies, 6(1). 
http://thejournalshouse.com/index.php/IntlJ-Law-Humanrights-
Consstudy/article/view/1063 

Maru, R., Parmar, N., & Vidani, J. (2024). An in-depth analysis of security and 
privacy features: Android vs Apple. Journal of Advanced Research in 
Public Policy and Administration, 6(1). 
https://adrjournalshouse.com/index.php/Journal-
PublicPolicyAdministrat/article/view/1958 

Mekhiya, P., Prajapati, H., & Vidani, J. (2024). AI: A boon to social media 
marketing. Journal of Advanced Research in Economics and Business 
Management, 7(1). https://adrjournalshouse.com/index.php/Journal-
Economics-BusinessMgt/article/view/1942 

Mer, K., Gothadiya, K., & Vidani, J. (2024). To study on comparative analysis of 
Amazon and Flipkart in reliability and delivery time in Ahmedabad city. 
International Journal of Business and Management Practices (IJBMP), 2(1), 
Article 37. https://doi.org/10.59890/ijbmp.v2i1.1216 

Modi, R., Harkani, N., Radadiya, G., & Vidani, J. (2016). Startup India: Even 
Diamonds start as Coal. NTERNATIONAL JOURNAL FOR INNOVATIVE 
RESEARCH IN MULTIDISCIPLINARY FIELD, 2(8), 111-116. 

Muhammad, N., Najmudin, N., & Kurniasih, R. (2022). EXAMINING THE 
CONTRIBUTION OF INTERNAL FACTORS OF AN INVESTOR IN 
DRIVING THE INVESTMENT DECISION. EPRA International Journal of 
Economics, Business and Management Studies. 
https://doi.org/10.36713/epra11170. 

Mujiburrehman, L., Ravi, L., & Vidani, J. (2024). Impact of social media marketing 
on brand awareness of watches in Ahmedabad City. Journal of Advanced 
Research in Public Policy and Administration, 6(1). 
https://adrjournalshouse.com/index.php/Journal-PublicPolicy-
Administrat/article/view/1957 

 
 



Detroja, Rana, Vidani 

132 
 

Nagar, M., & Dhaliwal, D. (2023). ANALYSIS OF EMERGING TRADING 
MEMBERS OF CAPITAL MARKET: A CASE STUDY OF MOTILAL 
OSWAL FINANCIAL SERVICES LIMITED. Towards Excellence. 
https://doi.org/10.37867/te150249. 

Nagy, R., & Obenberger, R. (1994). Factors Influencing Individual Investor 
Behavior. Financial Analysts Journal, 50, 63-68. 
https://doi.org/10.2469/FAJ.V50.N4.63. 

Neha, S., Pujara, T., & Patel, A. (2018). AN EMPIRICAL STUDY OF 
DEMOGRAPHIC FACTORS INFLUENCING INVESTMENT DECISIONS: 
A STUDY OF RETAIL INVESTORS IN GUJARAT. Abhinav-National 
Monthly Refereed Journal Of Research In Commerce & Management, 7, 
160-169. 

Niyati, B., & Vidani, J. (2016). Next Generation Children: Smarter or Faster. 
NTERNATIONAL JOURNAL FOR INNOVATIVE RESEARCH IN 
MULTIDISCIPLINARY FIELD, 2(7), 110-114. 

Odedra, K., Rabadiya, B., & Vidani, J. (2018). AN ANALYSIS OF IDENTIFYING 
THE BUSINESS OPPORTUNITY IN AGRO and CHEMICAL SECTOR - 
WITH SPECIAL REFERENCE TO AFRICAN COUNTRY UGANDA. 
Compendium of Research Papers of National Conference 2018 on 
Leadership, Governance and Strategic Management: Key to Success (pp. 96-
100). Pune: D.Y Patil University Press. 

Ouimet, P., & Tate, G. (2017). Learning from Coworkers: Peer Effects on 
Individual Investment Decisions. Corporate Finance: Governance. 
https://doi.org/10.2139/ssrn.3072577. 

Oza, L., Shah, S., & Vidani, J. (2024). A study on consumer satisfaction towards 
Allen Solly apparels in Ahmedabad city. Journal of Advanced Research in 
Service Management, 7(1). 
https://adrjournalshouse.com/index.php/Journal-
ServiceManagement/article/view/1954 

Panchal, N., & Ajmera, A. (2022). STUDY ON MAJOR INVESTMENT 
PREFERENCES OF INDIAN INVESTORS. International Journal of 
Management, Public Policy and Research. 
https://doi.org/10.55829/ijmpr.v1i3.58. 

Panchal, S., Sodha, S., & Vidani, J. (2024). Online social comparison and its effect 
on self-esteem and mental health. Journal of Advanced Research in Service 
Management, 7(1). https://adrjournalshouse.com/index.php/Journal-
ServiceManagement/article/view/1952 

Pandya, J., Skhereliya, S., & Vidani, J. (2024). To study of students' preferences 
towards overseas studies in Ahmedabad city. International Journal of Social 
Science and Innovation (IJSSI), 2(1), Article 52. 
https://doi.org/10.59890/ijssi.v2i1.1237 

 
 
 
 



 Multitech Journal of Applied Sciences (MJAS) 
Vol.1, No.1, 2024: 117-140 

                                                                                           

  133 
 

Pandya, N., Mandaliya, K., & Vidani, J. (2024). A comparative analysis of user 
experience and satisfaction on Zomato and Swiggy in Ahmedabad and 
Rajkot city. Prayukti - Journal of Management Applications, 4(1). 
https://bschool.dpu.edu.in/pjmaarchive.aspx 
http://doi.org/10.52814/PJMA.2024.2404 

Patel, J. J., Ashvinkumar, R. P., & Vidani, J. (2024). Assessing labor force rights 
and welfare schemes in India under labor legislation. International Journal 
of Law, Human Rights and Constitutional Studies, 6(1). 
http://thejournalshouse.com/index.php/IntlJ-Law-Humanrights-
Consstudy/article/view/1064 

Patel, S., Patel, J., & Vidani, J. (2024). Psychological and sociocultural influences 
on pre-purchase behavior in the pre-owned car market. Journal of 
Advanced Research in Public Policy and Administration, 6(1). 
https://adrjournalshouse.com/index.php/Journal-PublicPolicy-
Administrat/article/view/1960 

Patel, T., Chauhan, K., & Vidani, J. (2024). A study on the effects of ads on the 
mental health of children. Journal of Advanced Research in Quality Control 
and Management, 9(1). 
https://adrjournalshouse.com/index.php/Journal-QualityControl-
Mgt/article/view/1968 

Patel, T., Mansuri, S., & Vidani, J. (2024). To study the fluctuation of share prices 
of Maruti-Suzuki and Tata Motors during Indian festival season. Prayukti - 
Journal of Management Applications, 4(1). 
https://bschool.dpu.edu.in/pjmaarchive.aspx 
http://doi.org/10.52814/PJMA.2024.2403 

Patel, V., Chaudhary, N., & Vidani, C. J. (2023). A Study on Awareness of Various 
Non-Technical Training Programmes Conducted by Corporate Trainers for 
IT Companies in Ahmedabad. International Journal of Management 
Analytics (IJMA), 1(1), 111-132. 

Pathak, K. N., & Vidani, J.  (2016). A SURVEY ON THE AWARENESS 
SATISFACTION AS WELL ASTO KNOW THE LEVELoF OF THE ONLINE 
SHOPPING AMONG THE PEOPLE OF AHMADABAD CITY. Governance 
in E-commerce: Contemporary Issues & Challenges (pp. 261-275). 
Ahmedabad: GTU. 

Pathan, A. K., Makwana, A., & Vidani, J. (2024). A survey on comparative study 
of customer behaviour in online and offline purchase of electronic items in 
Ahmedabad. Journal of Advanced Research in Public Policy and 
Administration, 6(1). https://adrjournalshouse.com/index.php/Journal-
PublicPolicy-Administrat/article/view/1956 

Patil, S., & Bagodi, V. (2021). “A study of factors affecting investment decisions 
in India: The KANO way”. Asia-Pacific Management Review. 
https://doi.org/10.1016/J.APMRV.2021.02.004. 

 
 
 



Detroja, Rana, Vidani 

134 
 

Pradhan, U., Tshogay, C., & Vidani, J.  (2016, July). Short Messages: Its Effect on 
Teenager's Literacy and Communication. NTERNATIONAL JOURNAL 
FOR INNOVATIVE RESEARCH IN MULTIDISCIPLINARY FIELD, 2(7), 
115-120. 

Prajapati, S., Vidani, J. (2023). Analyzing Corporate Social Responsibility: A 
Comparative Study of LG and Samsung Electronics in Ahmedabad. 
International Journal of Management and Commerce Innovations. 
Retrieved from https://ijmci.in/index.php/ijci/article/view/153 

Prajapati, U., Sisodiya, B., & Vidani, J. (2024). Blockchain and cryptocurrency: 
Emerging trends in digital payment technologies. Journal of Advanced 
Research in Accounting and Finance Management, 6(1). 
https://adrjournalshouse.com/index.php/Journal-Accounting-
FinanceMgt/article/view/1937 

Pujianto, U., Setyadi, D., & Akbar, M. (2022). Prediction of stock purchase 
decisions using artificial neural network method. Applied Engineering and 
Technology. https://doi.org/10.31763/aet.v2i1.686. 

Rajput, S., Gulammustufa, M., & Vidani, J. (2024). Why 90% of stock market 
traders are in loss? Journal of Advanced Research in Accounting and 
Finance Management, 6(1). 
https://adrjournalshouse.com/index.php/Journal-Accounting-
FinanceMgt/article/view/1939 

Rakholiya, M., Ramani, R., & Vidani, J. (2024). Comparative Study of Online vs. 
Offline Buying Behavior of Consumer for Grocery Product in Surat. 
International Journal of Social Science and Innovation (IJSSI), 2(1), Article 
56. https://doi.org/10.59890/ijssi.v2i1.1238 

Rakholiya, M., Ramani, R., & Vidani, J. (2024). Comparative study of online vs. 
offline buying behavior of consumer for grocery product in Surat. Journal 
of Advanced Research in Economics and Business Management, 7(1). 
https://adrjournalshouse.com/index.php/Journal-Economics-
BusinessMgt/article/view/1941 

Rathod, H. S., Meghrajani, D. I., & Vidani, J. (2022). Influencer Marketing: A New 
Marketing Communication Trend. Shodhsamhita, VIII(12(II)), 155-167. 

Rathod, M., Vidani, J. (2023). Analyzing Distribution Strategies: A Comparative 
Study of LG and Samsung Electronics in Ahmedabad. International Journal 
of Management and Commerce Innovations. Retrieved from 
https://ijmci.in/index.php/ijci/article/view/142 

Ravani, H., Bhalani, D., Vidani, J. (2024). Optimizing Customer Relationships: A 
Case Study of CRM Practices at Puma Outlet in Ahmedabad city of Gujarat. 
International Journal of Integrated Science and Technology, 2(4). Retrieved 
from 
https://journal.multitechpublisher.com/index.php/ijist/article/view/17
38 

 
 
 



 Multitech Journal of Applied Sciences (MJAS) 
Vol.1, No.1, 2024: 117-140 

                                                                                           

  135 
 

Sachaniya, C., Vora, H., & Vidani, J. (2019). A Study on Identifying the Gap 
between Expected service and Actual Service with Special Reference to Suk 
Sagar Gir Resort, Sasan. In P. Rijwani, S. Shome, & D. Danak (Ed.), 
BUSINESS, ECONOMY AND ENVIRONMENT: CORPORATE 
PERSPECTIVES (pp. 162-169). Ahmedabad: Himalaya Publishing House 
Pvt. Ltd. 

Sachdeva, M., & Lehal, R. (2023). Contextual factors influencing investment 
decision making: a multi group analysis. PSU Research Review. 
https://doi.org/10.1108/prr-08-2022-0125. 

Saraswat, D., Singh, Y., & Vidani, J. (2024). Consumer awareness and purchasing 
behaviour of fast-food products in urban and rural stores: A comparison. 
Journal of Advanced Research in Economics and Business Management, 
7(1). https://adrjournalshouse.com/index.php/Journal-Economics-
BusinessMgt/article/view/1943 

Saxena, M., & Vidani, J. (2023). MBA Chai Wala. In M. R. Dixit, S. Bist, & S. Shah, 
Searching Alternativies (pp. 22-32). Ahmedabad: Routledge - imprint of 
Taylor & Francis group. 

Saxena, S., Joshi, A., & Vidani, J. (2023). Revolutionizing Finance: Navigating the 
AXIS of Digital Banking in India. International Journal of Social Science and 
Innovation (IJSSI), 1(1), Article 89. https://doi.org/10.59890/ijssi.v1i1.1499 

Saxena, S., Joshi, A., & Vidani, J. (2024). Digital Banking Pioneers: A 
Comprehensive Exploration of India's Financial Frontier with HDFC Bank. 
International Journal of Social Science and Innovation (IJSSI), 2(1), Article 
90. https://doi.org/10.59890/ijssi.v2i1.1524 

Sengar, V., Patel, D., & Vidani, J. (2024). Study of online purchase behaviour of 
millennials and Gen Z for non-branded apparels from Amazon specifically 
focusing on Ahmedabad city. Journal of Advanced Research in Operational 
and Marketing Management, 9(1). 
https://adrjournalshouse.com/index.php/Journal-
OperationalMarketing-Mgt/article/view/1975 

Shah, K., Detroja, B., & Vidani, J. (2024). Consumer attitudes and preferences 
regarding the streaming services towards Disney+ and Netflix in 
Ahmadabad City. Journal of Advanced Research in HR and Organizational 
Management, 11(1&2). https://adrjournalshouse.com/index.php/Journal-
HumanResourcesOrg/article/view/1977 

Shah, R., & Vaghela, A. (2023). Blockchain Technology in Healthcare: 
Opportunities and Challenges. Healthcare Technology Letters, 10(1), 3–8. 
https://doi.org/10.1049/htl2.12033 

Shah, R., & Vaghela, A. (2023). Telemedicine: A Comprehensive Review of 
Current Trends and Future Directions. Journal of Healthcare Engineering, 
2023, 1–10. https://doi.org/10.1155/2023/5632489 

 
 
 
 



Detroja, Rana, Vidani 

136 
 

Shaikh, A., Saiyed, R., & Vidani, J. (2024). Survey on Consumer Preference: 
Google Pay V/S Paytm in Ahmedabad city. International Journal of 
Sustainable Social Science (IJSSS), 2(1), Article 55. 
https://doi.org/10.59890/ijsss.v2i1.1375 

Sharma, K., & Joshi, P. (2023). A STUDY ON AWARENESS LEVEL OF 
INVESTMENT THROUGH SYSTEMATIC PLANS IN MUTUAL FUNDS 
AMONGST PEOPLE RESIDING IN NORTH AHMEDABAD. Sachetas. 
https://doi.org/10.55955/230003. 

Sharma, S., & Vidani, C. J. (2023). To Study the Consumer Attitude Towards 
Purchase Intention of Online Courses on Udemy Using Co-Relation with 
Reference to English Speaking and Excel Among Gen-Z in Ahmedabad. 
International Journal of Management Analytics (IJMA), 1(1), 193-212. 

Sharma, S., & Vidani, C. J. (2023). To Study the Consumer Attitude Towards 
Purchase Intention of Online Courses on Udemy Using Regression with 
Reference to English Speaking and Excel Among Gen-Z in Ahmedabad. 
International Journal of Management Analytics (IJMA), 1(2), 213-234. 

Singh, A., Nandy, R., Vidani, J. (2024). Enhancing Customer Relationships: A 
Case Study of CRM Practices at City Square Mart in Ahmedabad city of 
Gujarat State. International Journal of Integrated Science and Technology, 
2(4). Retrieved from 
https://journal.multitechpublisher.com/index.php/ijist/article/view/17
37 

Singh, K., & Narta, S. (2020). INVESTORS CONSIDERATIONS TOWARDS 
INVESTMENT DECISIONS IN STOCK MARKET. International Journal of 
Approximate Reasoning. https://doi.org/10.21474/ijar01/11906. 

Singh, K., & Narta, S. (2020). INVESTORS CONSIDERATIONS TOWARDS 
INVESTMENT DECISIONS IN STOCK MARKET. International Journal of 
Advanced Research. https://doi.org/10.21474/ijar01/11811. 

Singh, P. K., & Vidani, J. (2016). PROBLEMS AND PROSPECTS OF 
AGRICULTURE MARKETING IN INDIA. International Multidisciplinary 
Journal Think Different, 3(22), 9-16. 

Singh, P. K., Vidani, J.  & Nagoria, V. S. ( 2016). Waste Management: Inspire 
Today for A Better Tomorrow. Journal of Basic and Applied Engineering 
Research, 3(10), 921-926. 

Solanki, H. V., & Vidani, J. (2016). A NEW ERA OF E-VYAPAR IN 21ST 
CENTURY: A REVIEW APPROACH. INTERNATIONAL JOURNAL OF 
MULTIDISCIPLINARY EDUCATIONAL RESEARCH, 5(11(2)), 61-77. 

Solanki, N., & Vidani, J. (2016). THE STUDY LEGAL ASPECTS OF TRADE IN 
ETHIOPIA. ZENITH International Journal of Multidisciplinary Research, 
6(1), 226-284. 

 
 
 
 
 



 Multitech Journal of Applied Sciences (MJAS) 
Vol.1, No.1, 2024: 117-140 

                                                                                           

  137 
 

Solanki, S., Kansara, D., & Vidani, J. (2024). A study on consumer preferences 
towards online podcasts service in Ahmedabad. Journal of Advanced 
Research in Journalism and Mass Communication, 11(1&2). 
https://adrjournalshouse.com/index.php/Journalism-
MassComm/article/view/1950 

Soni, K., & Desai, M. (2021). STOCK PRICES: EFFECT OF BEHAVIORAL BIASES 
ON INVESTOR’S MINDSET IN GUJARAT STATE, INDIA. Copernican 
Journal of Finance & Accounting. https://doi.org/10.12775/cjfa.2021.004. 

Soni, S. (2023). Factors Influencing Investment Decision to Invest in a Stock 
Market: A Survey of Individual Investors across Delhi NCR Region. Tuijin 
Jishu/Journal of Propulsion Technology. 
https://doi.org/10.52783/tjjpt.v44.i4.1998. 

Sukhanandi, S., Tank, D., & Vidani, J. (2018). ANALYSIS OF THE IMPACT OF 
WORK LIFE BALANCE ON WORKING WOMEN LEADER IN INDIA. 
National Conference 2018 on Leadership, Governance and Strategic 
Management: Key toSuccess (pp. 77-80). Pune: D.Y.Patil University Press. 

Surani, D., Keshwala, K., & Vidani, J. (2024). A comparative study on the usage 
of Instagram and Snapchat mobile applications among residents of 
Ahmedabad city. Journal of Advanced Research in Entrepreneurship, 
Innovation & SMES Management, 7(1). 
https://adrjournalshouse.com/index.php/Journal-Entrepreneurship-
SMEMgt/article/view/1964 

Tooranloo, H., Azizi, P., & Sayyahpoor, A. (2019). Analyzing causal relationships 
of effective factors on the decision making of individual investors to 
purchase shares. , 36, 12-41. https://doi.org/10.1108/ijoes-03-2019-0053. 

Vaghela, A., & Shah, R. (2023). Artificial Intelligence in Healthcare: A Review of 
Current Applications and Future Trends. Journal of Healthcare 
Engineering, 2023, 1–15. https://doi.org/10.1155/2023/7592516 

Vaghela, A., & Shah, R. (2023). Internet of Medical Things (IoMT): Applications, 
Challenges, and Future Directions. International Journal of Advanced 
Computer Science and Applications, 14(5), 60–67. 
https://doi.org/10.14569/ijacsa.2023.0140511 

Vaishnav, D., Rathod, J., & Vidani, J. (2024). An evaluative study on internet 
banking security perceptions and practices among bank customers in 
Ahmedabad city. International Journal of Applied Economics, Accounting 
and Management (IJAEAM), 2(2). 
https://doi.org/10.59890/ijaeam.v2i2.1241 

Vaishnav, D., Rathod, J., & Vidani, J. (2024). An evaluative study on internet 
banking security perceptions and practices among bank customers in 
Ahmedabad city. Journal of Advanced Research in Accounting and Finance 
Management, 6(1). https://adrjournalshouse.com/index.php/Journal-
Accounting-FinanceMgt/issue/view/390 

 
 
 



Detroja, Rana, Vidani 

138 
 

Vasveliya, M., & Vidani, J. (2019). A Study on Analyzing Gap between Expected 
and Actual Customer Satisfaction Regarding Royal Enfield's Features and 
Services. In P. Rijwani, S. Shome, & D. Danak (Ed.), BUSINESS, ECONOMY 
AND ENVIRONMENT: CORPORATE PERSPECTIVES (pp. 79-85). 
Ahmedabad: Himalaya Publishing House Pvt. Ltd. 

Verma, B., Purohit, M., & Vidani, J. (2024). A study on the rise and recent 
development in UPI (Unified Payments Interface). Journal of Advanced 
Research in Business Law and Technology Management, 7(1). 
https://adrjournalshouse.com/index.php/business-law-tech-
management/article/view/1947 

Vidani, J.  & Das, D. S. (2021). A Review on Evolution of Social Media Influencer 
Marketing: Reflection on Consumer Behaviour and Consumer’s Decision-
Making Process. Turkish Online Journal of Qualitative Inquiry (TOJQI). 
Retrieved from https://www.tojqi.net/index.php/journal/issue/view/51 

Vidani, J.  & Plaha, N. G. (2017). AGRIPRENEURSHIP: A REINCARNATION OF 
INDIAN AGRICULTURAL SECTOR. Proceedings of the International 
Conference on Enhancing Economic Productivity and Competitiveness 
through Financial and Monetary Reforms (pp. 154-159). Ahmedabad: GTU. 

Vidani, J.  (2015). THE STUDY OF INVESTMENT PATTERN OF THE PEOPLE 
OF BHAVNAGAR DISTRICT. The Indian Writer’s e – Journal, 1(1), 1-26. 

Vidani, J.  (2016). Roles of a Bhartiya Nari Vyapari: A Case study review 
Approach. International Journal of Management, IT & Engineering, 6(12), 
328-341. 

Vidani, J. & Dholakia, A. (2020). An Introspective Study on Retail Sector The 
Current Scenario in Gujarat and India. In R. B. Chauhan, Management and 
Innovation: Research Study (pp. 1-15). Kanyakumari: Cape Comorin 
Publisher. 

Vidani, J. & Pathak, K. N. (2016). A SURVEY ON AWARENESS AND 
SATISFACTION LEVEL OF THE CONSUMERS OF ONLINE GIFTING 
WITH SPECIAL REFERENCE T0 AHMADABAD CITY. Governance in E-
commerce: Contemporary Issues &Challenges (pp. 121-135). Ahmedabad: 
GTU. 

Vidani, J. & Plaha, N. G. (2016). SWACHH BHARAT: CSR INITIATIVE BY 
INDIAN CORPORATES. International Multidisciplinary Journal Think 
Different, 3(22), 44-50. 

Vidani, J. & Singh, P. K. (2017). To study the effect of marketing on awareness 
and the use of contraceptive pills in the rural areas with special Reference 
to Ahmedabad District. Services in Emerging Markets (pp. 254-265). 
Ahmedabad: Emerald. 

Vidani, J. & Solanki, N. (2015). THE STUDY OF FUNDAMENTAL CONCEPTS 
OF MANAGEMENT FOCUSING ON POSDCORB ANALYSIS - PARLE 
INDIA PVT. LTD. EXCEL International Journal of Multidisciplinary 
Management Studies, 5(12), 45-56. 

 



 Multitech Journal of Applied Sciences (MJAS) 
Vol.1, No.1, 2024: 117-140 

                                                                                           

  139 
 

Vidani, J. (2015). “THE STUDY OF THE CONCEPTS OF PERSONALITY 
TRAITS, VALUES, SKILLS AND PERCEPTION OF 
DR.MANMOHANSINGH. The Indian Writer’ s e – Journal, 1(1), 1-14. 

Vidani, J. (2015). Self Aid Group – A Preeminent way for Bucolic Female 
Empowerment. International Journal of Advance Engineering and 
Research Development, 2(11), 351-360. 

Vidani, J. (2015). THE STUDY OF PESTLE ANALYSIS IN KERALA STATE. 
ZENITH International Journal of Multidisciplinary Research, 5(12), 33-50. 

Vidani, J. (2016). Fake Opportunities and Real Challenges of an Indian Women 
Entrepreneurs: A Review Approach. International Journal of 
Multidisciplinary Educational Research, 5(11(3)), 224-237. 

Vidani, J. (2016). IS ENTREPRENEURSHIP A GENDER BLIND (PART II). Indian 
Journal of Technical Education (IJTE) - Special Issue for ICWSTCSC-2016, 
25-33. 

Vidani, J. (2016). Rural Women Entrepreneurship: "Nari Bani Vyapari". 
International Journal of Management and Research, 1, 208-213. 

Vidani, J. (2018). Export and Import Procedures (Vol. 1). Online: Educreation 
Publishing . 

Vidani, J. (2018). MERGER AND AQUIsITIONS: A CASE FROM INDIAN 
TELECOM SECTOR VODAFONE & IDEA. Compendium of Research 
Papers of National Conference 2018 on Leadership, Governance and 
Strategic Management: Key to Success (pp. 105-108). Pune: D.Y Patil 
University Press. 

Vidani, J. (2018). Overview of Opportunities and Challenges in Marketing 
Strategies of Ecopreneurs for their Eco-Prenrurial Products in the Markets 
of Saurahtra Region. In B. UNNY, D. N. BHATT, & D. S. BHATT (Ed.), 
Transformation Through Strategic and Technological Interventions (pp. 
159-167). Ahmedabad: McGraw Hill Education (India) Private Limited. 

Vidani, J. (2019). INFLUENCER MARKETING: A NEW TREND. Nafional 
Conferenee on "Multidisciplinary Research in Socelal Seienes & 
Management Studies. 6, pp. 344-353. Pune: D.Y Patil Institute of 
Management Studies. 

Vidani, J. (2020). ROLE OF WOMEN IN AGRICULTURE SECTOR OF INDIA, 
WOMEN EMPOWERMENT & ECONOMIC DEVELOPMENT (pp. 32-47). 
Kanpur: International Publications. 

Vidani, J. (2022). Digital Marketing for Business in #hashtag era (Vol. 1). Delhi, 
India: Publishing Expert. 

Vidani, J. Chack, P. K., & Rathod, D. N. (2017). STARTUP INDIA: A 
CHALLENGING WAY OF THRONES. National Conference on startup 
India: Boosting Entrepreneurship (pp. 111-118). Pune: D. Y. Patil University 
Press. 

Vidani, J. Das, S., Meghrajani, I., & Singh, G. (2023). Influencer Marketing and 
Gendered Consumer Behavior: An Analysis of Clothing Purchases across 
Different Fashion Categories. Sodhsamhita, 137-157. 

 



Detroja, Rana, Vidani 

140 
 

Vidani, J. Meghrajani, I., & Siddarth, D. (2023). Unleashing the Power of 
Influencer Marketing: A Study on Millennial Consumer Behaviour and its 
Key Antecedents. JOURNAL OF EDUCATION: RABINDRA 
BHARATIUNIVERSITY, XXV(6), 99-117. 

 Vidani, J., Das, S., Meghrajani, I., & Chaudasi, C. (2023). Unveiling the 
Influencer Appeal: A Gender-Centric Exploration of Social Media Follower 
Motivations. Rabindra Bharati Journal of Philosophy, 182-203. 

Vidani, J., Jacob, S., & Patel, M. (2019). MENTAL HEALTH START-UP: 
MOODCAFE. Economic Challenger: An International Journal, 21(84), 35-
42. 

Vivek, S., & Vidani, J. (2024). E-commerce supply chain efficiency: A case study 
of Amazon e-commerce company. Journal of Advanced Research in 
Business Law and Technology Management, 7(1). 
https://adrjournalshouse.com/index.php/business-law-tech-
management/article/view/1948 

Waweru, N., Munyoki, E., & Uliana, E. (2008). The effects of behavioural factors 
in investment decision-making: a survey of institutional investors operating 
at the Nairobi Stock Exchange. International Journal of Business and 
Emerging Markets, 1, 24-41. https://doi.org/10.1504/IJBEM.2008.019243. 


