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ABSTRACT

In today's industrial world, the environment functions
as a resource for the survival and sustainability of
industrial activities themselves as well as a place to live
or stand. Companies such as PT Dian Daya Dinamika,
as well as the community and government, are paying
attention and taking serious action on these
environmental issues. Regarding the state of the
environment and depleting of natural resources, the
company has made a significant contribution. which
got worse. Businesses should encourage green
production in their operations, but a green
environment does not necessarily require zero
pollution. This research aims to examine the behavior
of environmentally friendly employees towards green
motivation. To achieve green competitive advantage
(Y), manufacturing companies need green intellectual
(X1) and environmentally friendly behavior (X2) in
their operations as well as green motivation (X3). This
research uses a literature review method. The output
was submitted to an international journal, namely
Copernicus
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INTRODUCTION

Currently, tourism is the most interesting thing for local and international
tourists to visit (Ansari et al., 2021). Two years earlier, the impact of Covid 19
caused the tourism industry to stop functioning; However, after the COVID-19
period ended, tourism emerged as a major attraction. (Aluko et al., 2021). Each
region has a different attraction in terms of tourism, the environment is not only
a place to live but also a resource for the continuity and continuity of industrial
activities themselves (Amoako, 2020). However, without realizing it, the
environment is being damaged by the company's activities (Asiaei et al., 2022).
Company waste and activities have a negative impact and cause damage to the
environment (Astuti & Wahyuni, 2018). Water, land, and air pollution, landfilling
of waste that exceeds capacity, global warming, damage to the ecosystem, the
emergence of various diseases, floods, and other natural disasters are examples
of damage that has been done to the environment. The worst example is the Earth
which is on the verge of destruction (Anwar et al., 2020).

The environmental issues above have become very serious problems, and
the community and government also provide serious attention and action
regarding this matter (Asadi et al., 2020). Companies have a big contribution to
make regarding the increasingly deteriorating natural environment. A green
environment does not always have to be zero pollution, industry must encourage
green production in its activities (Beineiveinei & Buonomo, 2020).

Several research findings reveal factors that can impact both directly and
indirectly on corporate growth and competitive advantage, namely: impact on
green environmental performance. i and idiosyncrasies compete according to the
business and objectives of the organization (Chauidhary , 2020).

While research is related to the global intellectual capital factor, the
research related to global intelligence capital is influenced by motivation,
innovation, and innovation, which will later create a tourism sector that has good
competitiveness (A'yuini & Muiafi, 2010).

LITERATURE REVIEW
Author and Year Definitions
Alam & Islam (2021) Greiein Compeititivei Advantagei has

been described as a condition of
innovation that cannot be imitated by
others where the company takes a
position over ecological management or
sustainable innovation.

Widiyati & Muirwaningsari ~ Greiein Compeititivei Advantagei Greiein

(2021) Compeititivei Advantagei is a situation
where a company reaches an advantage
compared to competitors' companies in
market competition.

130



International Journal of Advanced Technology and Social Sciences (IJATSS)
Vol.1, No.2,2023: 129-136

Figure 1. Conceptual Framework

METHODOLOGY

The purpose of writing this article is to review and summarize the literature
review related to the implementation of employee engagement in multinational
companies so that they know what factors can be effectively used to increase
employee engagement through various methods, other career factors, and
transactions. management, Recruitment, and Organizational Commitment,
researchers attempt to read, analyze, and summarize literature reviews from
various journals and other related information sources to determine a strategy to
implement effective employee engagement in an organization. This study uses a
literature review approach to achieve the research objectives. The mini-
assessment of employee engagement is conducted by reading and analyzing
several peer-reviewed journal articles. This research method is a literature
review that compares several existing theories and previous studies. To obtain
the information and data necessary for this work, the following data collection
methods are used: Documents/Library, ie. a data collection technique for
researching documents related to the researched problem. The data analysis
method of this study uses the literature review analysis method using an
inductive reasoning model. The analysis process is carried out using a data
analysis technique, which is content analysis. In other words, a detailed
description of data and context, their nature, characteristics, content, reasoning,
and the use of inductive logic to draw conclusions.
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RESULTS

Several previous literature shows that green competitive advantage is
supported by determining predictors such as; factors of Green Human Resource
Management, Green Marketing, Green Intellectual Capital, and so on (Gupta &
Gupta, 2020). This research uses several independent variables to explain the
relationship and influence on the creation of Green Competitive Advantage for
manufacturing companies that are the object of research (Hadjri et al., 2020).

Employee environmentally friendly behavior is referred to as
Organizational Organizational Citizenship Behavior (OCBEi) and is a voluntary
individual action that leads to effective environmental performance within the
organization (Puirnama et al., 2021).

Based on the 2022 Green Industry Report, research indicates that as many
as 55% of consumers in 60 countries pay more for environmentally friendly
products (Al-Gasawneih et al.,, 2021). At least 71% of Americans, including
researchers, think about the environment when shopping. From current green
business practices, green functional areas such as green human resource
management are balanced (Majid Eit al., 2022).

Competitiveness is one of the most important advantages for an
organization, every competition must be an effort to create a new competitive
environment or dimension, if the competition goes through competition it will
create a new way of playing. Intuition can survive in a more competitive
environment, the implementation of research requires implementing strategies,
which are formulated previously through internal and external analysis (Guipta
& Guipta, 2020).

A competitive strategy is the search for a desirable competitive position in

an industry because of the fundamentals of where competition occurs (Hadjri et
al., 2020).

DISCUSSION

Motivation to win the competition is needed by manufacturing companies
to continue to survive in business, management and employees have an
important role in fostering motivation to keep the company environment green
so that they can enjoy work and success for a long time (Ahmed et al., 2021).

Green intelligence is something that is important for an employee in a
company to achieve superior green motivation in the company. Environmentally
friendly behavior is of course also very necessary to be able to increase the
closeness and cohesiveness of employees in a company, this will of course have
a very positive influence on achieving superior green motivation. Likewise with
green competitiveness, green competitive factors will greatly support the
achievement of the vision and mission aimed at by a company, especially for
achieving green motivational excellence.

CONCLUSIONS AND RECOMMENDATIONS
This research suggests that companies can improve all the variables in this
research in order to increase their green competitive advantage
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FURTHER STUDY
for future researchers to be able to add variables that match the dependent
variable.

ACKNOWLEDGMENT
Thankyou for the company and Universitas Dian Nusantara as give me
opportunity to make this research.

REFERENCES

A’yuini, Q., & Muiafi, M. (2020). Peingaruih Greiein Inteilleictuial Capital
Teirhadap Keiuingguilan Kompeititif Deingan Peimeidiasi Greiein Huiman
Reisouircei Manageimeint. JBTI : Juirnal Bisnis Teiori Dan Impleimeintasi,
11(2), 81-97. https:/ /doi.org/10.18196/bti.112133

Al-Gasawneih, J. A., Anuiar, M. M., Dacko-Pikieiwicz, Z., & Sapuitra, ]J. (2021).
Thei impact of cuistomeir reilationship manageimeint dimeinsions on
seirvicei quiality. Polish Jouirnal of Manageimeint Stuidieis, 23(2), 24-41.
https:/ /doi.org/10.17512 /pjms.2021.23.2.02

Aluiko, O. A., Oseii Opokui, Ei. Ei., & Ibrahim, M. (2021). Inveistigating thei
einvironmeintal eiffeict of globalization: Insights from seileicteid
induistrializeid couintrieis. Jouirnal of Einvironmeintal Manageimeint, 281.
https:/ /doi.org/10.1016/j.jeinvman.2020.111892

Amoako, G. K. (2020). A conceiptuial frameiwork: Corporatei einvironmeintal
manageimeint activitieis and suistainablei compeititivei advantagei.
Manageimeint of Einvironmeintal Quiality: An Inteirnational Jouirnal,
31(2), 331-347. https:/ /doi.org/10.1108 / MEiQ-09-2019-0187

Ansari, N. Y., Farruikh, M., & Raza, A. (2021). Greiein huiman reisouircei
manageimeint and eimployeieis pro-einvironmeintal beihaviouirs:
Eixamining thei uindeirlying meichanism. Corporatei Social Reisponsibility
and Einvironmeintal Manageimeint, 28(1), 229-238.
https:/ /doi.org/10.1002/ csr.2044

Anwar, N., Nik Mahmood, N. H., Yuisliza, M. Y., Ramayah, T., Noor Faeizah, J.,
& Khalid, W. (2020). Greiein Huiman Reisouircei Manageimeint for
organisational citizeinship beihaviouir towards thei einvironmeint and
einvironmeintal peirformancei on a uiniveirsity campuis. Jouirnal of
Cleianeir Produiction, 256, 120401.
https:/ /doi.org/10.1016/j.jcleipro.2020.120401

Asadi, S., OmSalameih Pouirhasheimi, S., Nilashi, M., Abduillah, R., Samad, S.,
Yadeigarideihkordi, Ei., Aljojo, N., & Razali, N. S. (2020). Inveistigating
influieincei of greiein innovation on suistainability peirformancei: A casei
on Malaysian hoteil induistry. Jouirnal of Cleianeir Produiction, 258,
120860. https:/ /doi.org/10.1016/j.jcleipro.2020.120860

Asiaeii, K., Bontis, N., Alizadeih, R, & Yaghouibi, M. (2022). Greiein
inteilleictuial capital and einvironmeintal manageimeint accouinting:
Natuiral reisouircei orcheistration in favor of einvironmeintal
peirformancei. Buisineiss Strateigy and thei Einvironmeint, 31(1), 76-93.
https://doi.org/10.1002/bsei.2875

133



Febrian, Purnama, Sani

Astuiti, M., & Wahyuini, H. C. (2018). Strateigi Impleimeintasi Greiein Huiman
Reisouircei Manageimeint Pada Uisaha Mikro, Keicil Dan Meineingah
(Uimkm). Matrik: Juirnal Manajeimein, Strateigi Bisnis Dan
Keiwirauisahaan, 121.
https:/ /doi.org/10.24843 / matrik:jmbk.2018.v12.i102.p04

Batool, R., Sharif, A., Islam, T., Zaman, K., Shouikry, A. M., Sharkawy, M. A.,
Gani, S., Aamir, A., & Hishan, S. S. (2019). Greiein is cleian: thei rolei of ICT
in reisouircei manageimeint. Einvironmeintal Scieincei and Polluition
Reiseiarch, 26(24), 25341-25358. https://doi.org/10.1007/s11356-019-
05748-0

Beineiveinei, P., & Buionomo, 1. (2020). Greiein huiman reisouircei
manageimeint: An eivideincei-baseid systeimatic liteiratuirei reivieiw.
Suistainability (Switzeirland), 12(15). https:/ /doi.org/10.3390/sui12155974

Briandana, R., Doktoralina, C. M., & Suikmajati, D. (2018). Promotion analysis of
marinei touirism in Indoneisia: A casei stuidy. Eiuiropeian Reiseiarch
Stuidieis Jouirnal, 21(1), 602-613. https:/ /doi.org/10.35808/ eirsj/973

Chauidhary, R. (2020). Greiein Huiman Reisouircei Manageimeint and
Eimployeiei Greiein Beihavior: An Eimpirical Analysis. Corporatei Social
Reisponsibility and Einvironmeintal Manageimeint, 27(2), 630-641.
https:/ /doi.org/10.1002/ csr.1827

Dal Mas, F. (2018). Thei reilationship beitweiein inteilleictuial capital and
suistainability: An analysis of practitioneir’s thouight. Inteilleictuial Capital
Manageimeint as a Driveir of Suistainability: Peirspeictiveis for
Organizations and Socieity, 11-24. https://doi.org/10.1007/978-3-319-
79051-0_2

Deilgado-Veirdei, M., Amoreis-Salvadé, J., Martin-Dei Castro, G., & Navas-
Lopeiz, J. Ei. (2014). Greiein inteilleictuial capital and einvironmeintal
produict innovation: Thei meidiating rolei of greiein social capital.
Knowleidgei Manageimeint Reiseiarch and Practicei, 12(3), 261-275.
https:/ /doi.org/10.1057 / kmrp.2014.1

Fang, L., Shi, S., Gao, J., & Li, X. (2022). Thei meidiating rolei of greiein innovation
and greiein cuiltuirei in thei reilationship beitweiein greiein huiman
reisouircei manageimeint and einvironmeintal peirformancei. PLoS ONE;,
17(9 Seipteimbeir), 1-24. https:/ /doi.org/10.1371 /jouirnal.ponei.0274820

Farheiein, N., Siddiquii, S. H., Igbal, S. M. ]J., Muistafa, Z., Ali, R., & Mabhar, S.
(2020). Thei Impact of Corporatei Social Reisponsibility on Greiein Huiman
Reisouircei ~Manageimeint: Meidiating Eiffeict of Eimployeiei
Eimpoweirmeint Ilkogreitim Onlinei. Ilkogreitim Onlinei, 9(4), 3542-3555.
https:/ /doi.org/10.17051/ilkonlinei.2020.04.764754

Feibrian, W. D., & Puirnama, Y. H. (2022). Thei Eiffeict of Job Satisfaction, Work
Disciplinei and Einvironmeint on Eimployeiei Job Peirformancei.
Inteirnational Jouirnal of Advanceis in Social Scieinceis and Huimanitieis,
1(1), 34-41. https:/ /doi.org/10.56225/ijassh.v1i1.37

134



International Journal of Advanced Technology and Social Sciences (IJATSS)
Vol.1, No.2,2023: 129-136

Freiirei, C., & Pieita, P. (2022). Thei Impact of Greiein Huiman Reisouircei
Manageimeint on Organizational Citizeinship Beihaviors: Thei Meidiating
Rolei of Organizational Ideintification and Job Satisfaction. Suistainability
(Switzeirland), 14(13). https:/ /doi.org/10.3390/sui14137557

Gilal, F. G., Ashraf, Z., Gilal, N. G,, Gilal, R. G., & Channa, N. A. (2019). Promoting
einvironmeintal peirformancei throuigh greiein huiman reisouircei
manageimeint practiceis in higheir eiduication instituitions: A modeirateid
meidiation modeil. Corporatei Social Reisponsibility and Einvironmeintal
Manageimeint, 26(6), 1579-1590. https:/ /doi.org/10.1002/csr.1835

Guipta, A. K, & Guipta, N. (2020). Eiffeict of corporatei einvironmeintal
suistainability on dimeinsions of firm peirformancei - Towards
suistainablei deiveilopmeint: Eivideincei from India. Jouirnal of Cleianeir
Produiction, 253, 119948. https:/ /doi.org/10.1016/].jcleipro.2019.119948

Hadjri, M. L, Peirizadei, B., Zuinaidah, Z., & Farla WK, W. (2020). Greiein
Huiman Reisouircei Manageimeint dan Kineirja Lingkuingan: Stuidi
Kasuis pada Ruimah Sakit di Kota Paleimbang. Inovbiz: Juirnal Inovasi
Bisnis, 8(2), 182. https:/ /doi.org/10.35314/inovbiz.v8i2.1627

Haldorai, K., Kim, W. G., & Garcia, R. L. F. (2022). Top manageimeint greiein
commitmeint and greiein inteilleictuial capital as einableirs of hoteil
einvironmeintal peirformancei: Thei meidiating rolei of greiein huiman
reisouircei manageimeint. Touirism Manageimeint, 88(Januiary 2021),
104431. https:/ /doi.org/10.1016/j.touirman.2021.104431

Han, Y., & Li, D. (2015). Eiffeicts Of Inteilleictuial Capital on Innovativei
Peirformancei: Thei Rolei of Knowleidgei-Baseid Dynamic Capability
Manageimeint Deicision, 53(1), 40-56. https://doi.org/10.1108/MD-08-
2013-0411. Manageimeint Deicision, 53(1), 40-56.

Hang, Y., Sarfraz, M., Khalid, R., Oztuirk, 1., & Tariq, J. (2022). Doeis corporatei
social reisponsibility and greiein produict innovation boost organizational
peirformancei? a modeirateid meidiation modeil of compeititivei
advantagei and greiein truist. Eiconomic Reiseiarch-Eikonomska
Istrazivanja , 35(1), 5379-5399.
https:/ /doi.org/10.1080/1331677X.2022.2026243

Huio, W., Li, X., Zheing, M., Liui, Y., & Yan, J. (2020). Commitmeint to huiman
reisouircei manageimeint of thei top manageimeint teiam for greiein
creiativity. Suistainability (Switzeirland), 12(3).
https:/ /doi.org/10.3390/sui12031008

Huitomo, A., Marditama, T., Limakrisna, N., Seintosa, 1., Leiei, ]J., & Yeiw, K.
(2020). Greiein Huiman Reisouircei Manageimeint, Cuistomeir
Einvironmeintal Collaboration and thei Einableirs of Greiein Eimployeiei
Eimpoweirmeint: Einhanching an Einvironmeintal Peirformancei. 1(2),
358-372. https:/ /doi.org/10.38035/ DIJEiFA

Ioneiscui, L. (2021). Corporatei einvironmeintal peirformancei, climatei changei
mitigation, and greiein innovation beihavior in suistainablei financei.
Eiconomics, Manageimeint, and Financial Markeits, 16(3), 94-106.
https:/ /doi.org/10.22381/eimfm16320216

135



Febrian, Purnama, Sani

Kholifah, W. T. (2020). Uipaya Guirui Meingeimbangkan Karakteir Peiseirta
Didik Seikolah Dasar Meilaluii Peindidikan Ramah Anak. Juirnal
Peindidikan Dan Konseiling (JPDK), 2(1), 115-120.
https://doi.org/10.31004/jpdk.v1i2.614

Lin, Y. H., & Chein, Y. S. (2017). Deiteirminants of greiein compeititivei
advantagei: thei roleis of greiein knowleidgei sharing, greiein dynamic
capabilitieis, and greiein seirvicei innovation. Quiality and Quiantity, 51(4),
1663-1685. https://doi.org/10.1007/511135-016-0358-6

Liui, D., Yui, X., Huiang, M., Yang, S., Isa, S. M., & Hui, M. (2022). Thei Eiffeicts
of Greiein Inteilleictuial Capital on Greiein Innovation: A Greiein Suipply
Chain Inteigration Peirspeictivei. Frontieirs in Psychology, 13(Juinei), 1-14.
https:/ /doi.org/10.3389/fpsyg.2022.830716

Majid, S. A., Nuigraha, A., Suilistiyono, B. B., Suiryaningsih, L., Widodo, S.,
Kholduin, A. I, Feibrian, W. D., Wahdiniawati, S. A., Marlita, D., Wiwaha,
A., & Eindri, Ei. (2022). Thei eiffeict of safeity risk manageimeint and airport
peirsonneil compeiteincy on aviation safeity peirformancei. Uinceirtain
Suipply Chain Manageimeint, 10(4), 1509-1522.
https:/ /doi.org/10.5267 /j.uiscm.2022.6.004

neil arianty. (2014). No 8RB ZHD & LEREESREICE (TS BEREE
EARICBE T & D EHEE 2 HT Titlei. 14(02), 144-150.

Pareieik, A., Dhankheir, O. P., & Foyeir, C. H. (2020). Mitigating thei impact of
climatei changei on plant produictivity and eicosysteim suistainability.
Jouirnal of Eixpeirimeintal Botany, 71(2), 451-456.
https:/ /doi.org/10.1093/jxb/ eirz518

Puirnama, Y. H., Peirkasa, D. H., & Harini, H. (2021). Eixamining thei Eiffeict of
Vocational Training, Compeiteincy, and Job Satisfaction on Eimployeiei
Produictivity: Eivideincei from Indoneisia. Muilticuiltuiral Eiduication,
7(4), 145-155. https:/ /doi.org/10.5281/ zeinod 0.4699722

Wang, C. H. (2019). How organizational greiein cuiltuirei influieinceis greiein
peirformancei and compeititivei advantagei: Thei meidiating rolei of
greiein  innovation. Jouirnal of Manuifactuiring Teichnology
Manageimeint, 30(4), 666-683. https://doi.org/10.1108/JMTM-09-2018-
0314

Wang, C. H, & Juio, W. J. (2021). An einvironmeintal policy of greiein
inteilleictuial capital: Greiein innovation strateigy for peirformancei
suistainability. Buisineiss Strateigy and thei Einvironmeint, 30(7), 3241-
3254. https:/ /doi.org/10.1002/bsei.2800

Widiyati, D., & Muirwaningsari, Ei. (2021). Achieiving Greiein Compeititivei
Advantagei Throuigh Organizational Greiein Cuiltuirei, Buisineiss
Analytics and Collaborativei Compeiteincei: Thei Meidiating Eiffeict of
Eico-Innovation. Inteirnational Jouirnal of Social and Manageimeint
Stuidieis (ljosmas), 2(4), 98-113. https:/ /www.ijosmas.org

136



